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Li Hung Chang 


Makes the acquaintance of American Street 
Cars. The advertising therein displayed 
particularly impressed him. The Cars he 
saw were those controlled by . 


GEO. KISSAM & CO. 


and of course were the best appearing in 
America. 
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THE LOCAL PAPER 


Is for the local reader, big and little. It reaches everybody in 
the town—and makes buyers of them. 
There is no substitute. Nothing can take its place. 
The mighty throng of country people in the New England, Middle and 
Southern States read weekly the 1,600 local papers of the Atlantic Coast Lists. 
Advertisers in these lists are in touch with this enormous crowd. 


One order, one electro does the business. 
Catalogue and information for the asking. 


ATLANTIC COAST LISTS, 
134 Leonard Street, New York. 
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ADVERTISING AT THE LOUIS- 
VILLE L. A. W. MEET. 





Probably $25,000 in good money 
was spent at Louisville, Ky., between 
August Ioth and 15th for advertising 
bicycles and bicycle sundries in con- 
nection with the annual national meet 
oi the League of American Wheelmen. 
Some of this money was spent to good 
advantage and some of it practically 
wasted. The town was fully dec- 
orated, nearly every store having out 
a sign, ‘‘ Welcome, L. A. W.,’’ which 
made any advertising of bicycles par- 
ticularly apropos. Many of the local 
merchants took advantage of the meet 
and made good use of it in an adver- 
tising way. One firm in particular had 
a very taking sign in front of its store: 
The words L. A. W. in large letters 
and then below, ‘‘ Look and wonder ;” 
then on another line following the 
words, ‘‘at our goods and prices.” 
This was noted and commented upon 
by many wheelmen and it no doubt 
proved a good ‘‘ad’’ for the concern 
using it. The bicycle advertising, 
however, was the main feature. The 
Stearns people were acknowledged to 
have the most prominent display. They 
had been on the ground and secured 
splendid privileges. Two orange 
streamers bearing the sentences, ‘‘The 
Yellow Fellow’’ and ‘‘Stearns Bi- 
cycles Win” were floated in front of 
the Galt House, with two American 
flags. Then yellow banners and ad- 
vertising cards were found all along 
the two-mile road between the city 
and Fountain Ferry Track where the 
races were held. On the track as gn 
two hundred feet long and twenty-four 
feet high loomed up directly in front 
of the grand stand. This bore the in- 
junction to ‘‘ Ride the Stylish Stearns 
and be Content.” The Stearns people 
also had considerable printed matter, 
including a special Louisville edition 
of their weekly Yellow Fellow. Their 


souvenir was a cane with an orange 
streamer which was given to each one 
in the grand stand. 

The Columbia people were well rep- 
resented, having a large Columbia 
balloon on the opposite side of the 
track from the grand stand. This was 
sent up whenever a Columbia finished 
first in the races, with a large sign be- 
low bearing the words, ‘‘ Won on a 
Cojumbia.”” When they were not of- 
fered the opportunity of putting it up 
by Columbia winnings, the balloon 
would be sent up with various banners 
attached, reading, ‘‘ Standard of the 
world,’’ ‘‘Unequaled, unapproached,” 
etc. The Columbia pin was a very 
effective little souvenir and showed 
their name-plate as its main feature. 

The Overland people also had a bal- 
loon, but it was of little value in an 
advertising way, as the signs appearing 
on it were hardly readable from the 
grand stand. An aeronaut made an 
ascension with this balloon and jumped 
from a short distance on an Overland 
bicycle attached to a parachute. 

The Sterling Company had a very 
large sign, some three or four hundred 
feet in length, but it was outside the 
grounds, and in such a position that 
much of its value as an advertising 
medium was lost,owing to its poor posi- 
tion. The Sterling was also adver- 
tised by a freak machine called the 
‘* Giraffe,” the rider of the same being 
some ten feet in the air. This attract- 
ed much attention. 

The Columbia, Victor, Rambler and 
New York Tire Company entertained 
riders at the Galt House, each firm 
having a parlor. Beyond this, how- 
ever, the Victor and Rambler were not 
advertised. Buttons and badges were 
favorite souvenirs, the Barnes, Ram- 
bler, Columbia, Frontenac, Sterling, 
Vim Tire and New York Tire Com- 
panies all having buttons for free dis- 
tribution. In the hotels many signs 
were displayed, including the Colum- 
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bia, Stearns, Victor, Frontenac and 
Monarch. The Stearns, Columbia and 
Keating Companies were the only ones 
to use posters in their advertising, the 
Columbia people having up about 
3,500 sheets, Stearns 2,500 and Keat- 
ing 500 around the city. The Ciclng 
Gazette, of Cleveland, was conspicuous 
as being the only trade paper having a 
street poster, although Aearings, of 
Chicago, had smaller posters which were 
hung up in hotels and windows. 

Considerable advertising wasderived 
by E. C. Stearns & Company through 
their securing the band to wear yellow 
coats with white caps and duck trou- 
sers with a yellow band on the side. 
Although these suits bore no advertis- 
ing whatever,every one seemed to think 
they were to advertise the Yellow Fel- 
low, and some maker made a vigorous 
kick to the ’96 Meet Club who ran the 
races, and they requested the band to 
leave off the uniforms after the first 
day. The band, however, made a 
parade around the city and carried 
banners, ‘‘ This is the Yellow Fellow 
Band you have heard of,” giving great 
prominence to the wheel they were 
advertising. 

The meet was a great success and 
all the makers seemed to be very well 
pleased with what advertising they did. 
It was quite noticeable that the adver- 
tising was much greater than that of 
last year at Asbury Park, the keener 
competition and greater number of 
makers of the present year in all prob- 
ability accounting for this increase. 

a 

THE successful advertiser can afford 
to laugh at those who criticise his work. 

For general advertisers, whose field 
is the whole country, the space in the 
local newspaper of less than a thousand 
circulation a/ways costs more than it is 
worth. The same money will buy a 
more valuable service in a paper of 
greater issue. On the other hand the 
advertising patronage of the general 
advertiser is not worth seeking by the 
publisher of a local paper of small 
issue. The publisher will make more 
money and create a better paper if he 
confines his energies to the home field. 
Occasionally a general advertiser will 
insist upon using a local paper of small 
issue. In such case he always pays 
the price demanded, and, generally 
speaking, the higher the price the 
greater the satisfaction of the adver- 
tiser, 


HOW TO START AN ADVERTIS- 
ING AGENCY. 


THE FOLLOWING MATTER FROM THE 
PEN OF MR. T. P. ROBERTS (DICK 
ROBERTS), WELL KNOWN TO THOU- 
SANDS OF ADVERTISERS AND NEWS- 
PAPER MEN, READS LIKE FACETIAE 
BUT IS SOBER, EARNEST FACT. THIS 
LETTER FROM ‘‘A VETERAN’ TRUTH- 
FULLY EXPRESSES A CONDITION THAT 


EXISTS NOW AND HAS EXISTED ABOUT 
AS NOW FOR MORE THAN A QUARTER 
OF A CENTURY. 





CHICAGO, Aug. 12, 1896. 
Editor of PRINTERS’ INK : 

There is no reason why anybody who 
possesses a rudimentary knowledge of 
newspaper advertising should remain 
poor, even in these hard times, pro- 
vided he can borrow a capital of $¢10,- 
000, this amount not to be used in 
business, but to be a dummy only. 

It is for the benefit of aspiring gen- 
iuses who do not ‘‘ know the ropes” 
that this communication is intended. 
The policy outlined herewith is not 
new, having been tried successfully by 
scores of impecunious advertising men, 
and their example will undoubtedly be 
followed by hundreds more within the 
next few years. 

Secure from your uncle or some 
other capitalist who wi!l trust you and 
is willing to help a worthy young man 
along the journey of life a check for 
$10,000. Deposit this amount in the 
National Park Bank or some other first- 
class bank, then hire a small office, 
buying, say, $100 worth of furniture 
and books suitable for the business. 
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Do not incorporme your institution, 
but give it a high sounding title—The 
World Advertising Agency, or some- 
thing of that sort. Hang out your 
shingle, and publish in the various 
newspapers devoted to advertising the 
fact that you are in the field for busi- 
ness. Exhibit your bank book to the 
commercial agencies so as to obtain a 
good rating. 

Then yo to the leading (or any 
-other sort of) advertisers and obtain an 
opportunity to submit estimates on any 
line of advertising that they may have 
in contemplation. As you are a new 
concern your prices must be lower 
than those of the old houses in order 
to secure the business. Business be- 
ing what you are after, and not a 
profit on the order, your estimate—to 
be sure of its acceptance—should be 
from fifteen to twenty-five per cent 
below the net cost of the service to 
any of the old established advertising 
agencies. 

Should your customers inquire con- 
cerning your ability to carry out the 
proposed contracts, show them your 
bank book with the magical figures, 
$10,000, to your credit. Your clients 
(English for customers or patrons) will 
at once infer that the exhibition of this 
bank book to publishers will give you 
.an unlimited credit, and they may sup- 
pose that by a Jiberal use of cash in 
advance you can secure lower prices 
than the regular agencies who do busi- 
ness on the old-fashioned plan. 

Take all the business you can get, 
regardless of prices or profit. Indeed, 
it will be entirely unnecessary for you 
to figure the cost, provided you can 
ascertain the price charged by any of 
the older agencies. In this event, 
offer to execute the order for ten to 
twenty per cent less. 

Having secured the order send the 
advertising to the papers at a price 
which, if accepted, would give you a 
profit on the transaction. Some will 
accept, others will return the orders 
for an increase in price or ask for cash 
in advance, or both. Raise the price 
where necessary, but do not send the 
cash. Referthe publishers to the com- 
mercial agencies, the bank in which 


your deposit is, or to other publishers $ 


with whom you have already estab- 
lished a credit on the score of your 
bank account. But, while your ad- 
vertising agency is new, get your ad- 
vertising inserted quickly, and there. 
by secure testimonials from adver- 


tisers, of value to secure business from 
others. 

Secure copies of the papers, have 
them checked promptly and render 
bills to advertisers by the 5th of the 
month if possible. Make all your col- 
lections quickly. Do not let them go 
by the 15th, if it can be helped. In 
the beginning pay promptly the pub- 
lishers of first-class papers in your city, 
put all other bills in a pigeon-hole and 
let the publishers wait. \Vhen you re- 
fer to publishers select those whom you 
pay promptly, and they will give you a 
good reputation, available as credit, 
which is what you most need. 

In the course of a few months if you 
make no bad debts and get a good deal 
of business, your bank account will 
begin to swell. When it amounts to 
say $20,000 quietly hand the capitalist 
who staked you a check for $10,000 
and let him draw out of the game. 
Do not hire a brass band to announce 
this: fact, but do it unobtrusively ; in 
fact, it is well at this stage of the game 
not to let your left hand know what 
your right hand is doing. Thereafter, 
if you have succeeded in getting a 
credit from publishers of $25,000 to 
$50,000, pay no bills at all, except 
when some irate creditor comes in your 
office and threatens to smash the furni- 
ture or put you in jail if not paid 
p.d.q. This disagreeable experience 
will occasionally occur and it is the 
part of wisdom to settle such claims 
cheerfully and as if it were a pleasure. 
If you can throw the blame on your 
bookkeeper or some other émployee 
the publisher will be satisfied and you 
can probably roast him out of twice 
the amount—before you finally fail— 
which is and has been from the begin- 
ning the ultimate destination of your 
agency. 

Draw from your bank account, put- 
ting the cash in your stocking or some 
other equally safe place—collect close- 
ly—and finally lock your door or make 
an assignment. In order to make things 
entirely pleasant for yourself it is well 
to depart the same day, or before the 
suspension becomes public, to Europe, 
Mexico or some other foreign country. 
Assuming that you are $25,000 or 
50,000 ‘‘ahead of the hounds” you 
can on this amount, or its interest, if 
well invested, live several years; in 
fact, with economy, you will not ab- 
solutely need any more money during 
your life. 

Do not imagine that you will be put 
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to any trouble to explain what has be- 
come of the cash or its equivalent, 
which you have pocketed. Publishers 
will send bills to your former address 
each month for two or three months 
and will then quit with the remark, 
‘*there is no use in trying to get money 
out of that fellow,” and will be ready 
to give credit to the next agency which 
starts on the same plan. 

The plan herewith outlined is an 
entirely practical and feasible way of 
making money enough in six months 
ora year to last an economical man 
during his natural life. It is hoped, 
however, that not more than a dozen 
or fifteen agencies of this sort may be 
started in any one year, as experience 
has shown that newspaper publishers 
are not so cordial toward new agencies 
when they have it ‘‘rubbed in” too 
frequently. 

These suggestions are submitted to 
PRINTERS’ INK for publication in the 
hope that they may make the ‘‘jour- 
ney of life” easier and less rugged for 
many enterprising, ambitious and 
worthy members of society. There is 
no charge for the advice—like the pre- 
scriptions of the Marshall and Kala- 
mazoo philanthropists, it is ‘‘ free.” 

A VETERAN. 








NOTES. 


A Brook .yn firm is advertising on kites, 
which are given free to all boys or girls who 
ask for them. 

Godey’s for September contains an article 
on * Political Caricatures and Caricaturists,”’ 
and an article on “ Poster Styles.” 

Self-Culture, the organ of the Home Uni- 
versity League, is published in Chicago, and 
claims its circulation is 70,000 per month. 

F. E. Morrison, 500 Temple Court, New 
York, has added the Home Magaszinc, of 
Binghamton, to the list of magazines which 
he represents. 

A LEADING house down town has this sign 
in its window: ‘Our Hours for Discussing 
Politics are Before 7 a. m. and After 6 p. m.” 
—Supply World. 

A Gent’s furnishing store in Cortlandt 
street, New York City, has a showcase out- 
side filled with the new §$r bills, which are 
sold at par to customers. 

“We make you a present of the middle- 
man’s profit as a reward for coming to the 
manufacturer,” is a saying of Smith, Gray 
& Co., the Brooklyn clothiers. 

A cLoruinG house uses this couplet, but it 
will fit any business: 

Trade with us and then you'll see 
That wealth lies in economy. 

A Puivapepuia shoe house distributes its 
aavertising matter in envelopes, outside of 
which is written: “‘Open this—there’s a 
mint in it.”” Inside the envelope is a small 
sprig of the fragrant herb. 

Reports say that Walter Baker & Com- 
pany intend placieg the advertising of their 
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The business has heretofore 


cocoa direct. 
been placed by the S. R. Niles Agency, of 
Boston, lately purchased by Pettingill & Co. 
—Newspaper Maker. 

Tue La Fayette (Ind.) Sunday Herald, 
edited by W. S. Haggard, nominee for lieu- 
tenant-governor of Indiana, has been reduced 
in price from five cents to one cent a copy. 
It is the only penny paper published in In- 
diana.— Newspaperdom. 

A Harem firm has this riymed advertis- 
ing card: 

How very cheap! how very choice! 

The people all are crying; 

They praise our goods with cheerful voice— 

And back it up by buying! 

From the Yournal’s up-town office, on the 
night of Bourke Cochran’s great honest 
money speech in Madison Square Garden, 
the proceedings of the meeting were flashed 
to the public by means of letters in electric 
light, at the rate of one letter per second. 
This is a new feature in “ bulletins.” 

Tue New York Press is showing in its win- 
dow a card on which are fastened two rows 
of silver dollars, the first composed of Amer- 
ican dollars and the second Mexican dollars. 
Reading matter on the card states that al- 
though the latter coins are much larger and 
finer than the former, they are not worth 
half as much as the United States coins, ow- 
ing to the fact that Mexico has fallen to the 
silver standard. 

Tue Woman's Club, of Muncie, Ind., has 
passed resolutions condemning cheap adver- 
tisements by merchants, as placed ‘on poles 
and fences, and will take steps to stop it, 
favoring only advertising in newspapers. 
They also denounce immoral pictures, as 
posted by show and theatrical companies, 
and will try to stop their display ‘on bill- 
boards in Muncie. Next to Cambridge City, 
this club is the oldest woman's organization 
in Indiana.—Cincinnati Enquirer. 


Tue following advertisement is clipped 
from the London(Eng.) Standard of Aug. 8: 
“The New Photography.—Owing to the 
success Mr. Henry Slater has personally 
achieved with the New Photography, he is 
prepared to introduce same in divorce mat- 
ters free of charge. Offices, No. 1 Basing- 
hall street, city.” Mr. Slater as a detective 
is evidently up to date. We presume he 
uses the Seems to discover the skeleton 
which every closet is said to contain.—New's~ 
paper Maker. 

The Jewelers’ Circular, New York, offers 
$100 in prizes as follows: Prize $10—For 
drawing and description of best original de- 
sign for jewelry store window decoration ; 
prize $5 for second best. Prize $10— For the 
photograph of the best displayed window in 
the jewelry trade; prize $s for second 

st.. Prize $1o—For the photograph of the 
best arranged interior of a jewelry store and 
description of same ; prize ¢ for second best. 
Prize $15 (open only to employees)—For 
the best essay on ‘“‘ How to Successfully Con- 
duct a Jewelry Business ’’; prize for sec- 
ond best. Prize $15 (open to travelers only) 
—For the best essay on any topic he may se- 
lecc bearing upon the relations of the traveler 
to the principal and the trade at large. Prize 
whew | the most effectively written adver- 
tisement, advertising a holiday line of the 
goods generally carried in a retail jewelry 
store. Note—No limit as to space ad is to oc- 
cupy. Prize $10o—For the best design (draw- 
ing) for advertising a holiday stock of jewelry. 
Note—No limit as to space design is to oc- 
cupy. 
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A DIFFERENT VIEW. 
Boston, Mass., Aug. 22, 1896. 
Editor of Printers’ Inx: 

Dear Sir—We note the inclosed paragraph 
in Printers’ Ink under the caption Tn 
Boston.”” The impression yg to the 
reader in this paragraph seems to be that the 
Post has a very limited sale in this city. 


“ What pa do you sell most of ?” said a 
representative of PRINTERS’ INK to the young 
man in the news-stand at the Adams House 
the other day. ‘* The Globe, I sup) ad 

+d No, sir; we sell two H to one 
Globe,” was the prompt reply. 

“ Well, I wonder what oer you sell few- 
est of,” continued the NTERS’ INK man. 
Receiving no immediate reply, he added in- 
terrogatively, Advertisers?” Then the an- 
swer came, “ Yes, Advertisers or Posts.” 


Now, we will make you a simple proposi- 
tion: If you will send a reliable representa- 
tive to Boston for a week or so to take an im- 
partial and representative canvass of the 
sales of morning papers by the newsdealers 
and newsboys of this city, we will pay his 
entire expenses and $10 a day for his time; 
and, secondly, if the results of such a can- 
vass do not show that the Boston ost sells 
in this city every og | morning more 
copies than are sold of Globes, Heralds, 
Journals and Advertisers combined—that 
is, all the other Boston morning papers com- 
bined —we will take pleasure in presenting to 
you $1,000 worth of advertising space in our 
columns, to be used at your own pleasure, 
the understanding being that the results of 
said canvass dalll te published in Printers’ 











NK, 
We trust that after the very unfair reflec- 
tion on the Post contained in the article in 
Printers’ Ink you will do us the justice of 
publishing this letter. 
E, A. Grozier, 


Very truly yours. 
of Publisher Boston Host. 


—___ +o 
THINKS IT A GOOD IDEA. 


Office of 
“Tue Seneca Dispatcu.”” 
Seneca, Mo., Aug. 21, 1896. 
Editor of Printers’ Ink: 

It occurs to us that the proposition of the 
editor of the American Newspaper Directory 
to place all the J K L papers in one classifi- 
cation is a good one. There is little excuse 
for any paper remaining long under the unit 
of advertising value, viz., 1,000 circulation. 
That proposition will do more to stimulate 
effort on the part of country publishers than 
anything else that could be suggested. The 
publisher that is lacking in sufficient energy 
and ability to build up even a local paper 
in a comparatively small town to 1,000 cir- 
culation had as well change hiscalling, as his 

aper will never be worth much to himself 
ocal advertisers or general advertisers, unti 
he can reach that circulation. It is a very 
common thing—much too common—for local 
papers to run for years and never get above 
a circulation of, say, 300 to 500, and that num- 
ber is probably less than 25 per cent of what its 
circulation stuuld and would be with a little 


effort. Our own experience affords a good 
illustration: Two years ago we assumed the 
management of one ofthe] K Lpapers. This 


one was rated K—above 400, butit wasn’t. It 
had a “weakly” edition of just 384 when we 
began. This, too, in the face of the fact that 
it was 13 years old. Now the 1896 Directory 
guarantees its circulation at 737 weekly aver- 
age for 1895, and for the next issue of the Di- 
rectory it will easily take its place in the 1,000 


class. We are decidedly of the opinion that 
a very large proportion of the local papers 
rated J and K, with a little effort, can be 
placed in the 1,000 class, and if not they can- 
not be said to be of much value to any one, 
either local or general advertiser. 

D. W. Ganacan. 


——__+o 
IN BOSTON. 
Boston, Aug. 25, 1896. 
Editor of Printers’ Inx: 

‘The manager of the Grand Opera House 
will this season distribute souvenirs as prizes 
instead of giving little trinkets occasionally. 
A card is presented each lady purchasing an 
admission ticket, and afterwards punched for 
eve formance she attends, and the hold- 
er of the card showing the greatest number 
of aye oe attended during the month 
will be entitled to first choice of the souve- 
nirs, which range from a solid gold watch to 
a fancy hat pin. he Boston branch of 
the American Type Founders’ Company is 
putting up on the street corners a full sheet 
poster advertising a line of campaign cuts. 
An enterprising + Biden has made quite a 
hit advertising a soda water drink as “ Mag- 
da.” The cultured B i I b 
that in Duse’s play Magda was wont toshock 
her family, when she came back as a famous 
singer, by drinking coffee and chocolate 
mixed. g, the new name stands for this 
mixture of syrups. Gera_tp DEANE, 


IN PHILADELPHIA. 
PHILADELPHIA, Pa., Aug. 24, 1896. 
Editor of Printers’ Ink: 

A musical instrument store here attracts 
the attention of passers-by by displaying a 
girl in the window, dressed in Spanish cos- 
tume and playing a mandolin. A candy 
store on Market street has a large imitation 
elephant in its window, the head and trunk 
of which move automatically, and frequent- 
ly bring to view, in a “ now you see it, now 
you don’t’’ style, acard advertising the con- 
fectionery in the window. A jewelry store 
has two young negro boys in its window 
dressed in plahtation costumes, each seated 
in a chair and playing a banjo. A clothing 
store here has a novel way of displaying the 
prices of goods shown in its windows. In- 
stead of the customary price tickets, bills of 
different denominations, representing the 
price, are pinned on the Hoes. 














. P. Brown. 


—_+o+_____ 
IN CHICAGO. 
Cuicaco, Aug. 23, 1806. 
Editor of Printers’ Ink: 

The Schiller Theater is advertising with a 
poster, headed: ‘* Talk about bargain days!” 
which goes on to tell of the low prices of ad- 
mission, etc. Popular songs are impressed 
for advertising service: “* Just tell them that 
you saw me,” eating at Jones’ restaurant, 
etc. An ad offering an article to £7// bed- 
bugs ends with: No cure; no pay. A sign 
firm says that their signs are “ business 
breeders.’’ A “‘ barber’s school ” offers shav- 
ing and hair cutting free to persons to whom 
the idea of submitting themselves as subjects 
for the embryo barber’s practice is not dis- 
quieting. The man who goes about sticking 
up gummed advertising labels is plying his 
vocation right merrily on the street cars and 
elsewhere. C. E, Severn. 

a 

No /ive merchant ever closes out his stock 

at a dead loss. 
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The First 


THE OREGONIAN 
was the first of the 
big papers of the 
West to declare for 
honest money. 


It has always taken 
an advanced position 
on questions of great 
public import. Its 
readers read it. No | 
city of half a million | 
people supports a 
fuller newspaper | TE, cnreowaw's pusoma. 
than West of Chicago. 


THE OREGONIAN 


It is the one paper of general cir- 
culation in the Pacific Northwest. 




















Tribune Building. The Rookery, 
TOVML, «6 & & 1,039,142 | New York. Chicago. 


ITS FIELD 
nae Population 
PORTLAND (Orrriat) - + 81,342 E, G. JONES, 
PORTLAND’S SUBURBS . 17,800 IN CHARGE OF ADVERTISING. 
STATE, Oursive or Portiano 
| (approx.) . . . 275,000 Pry 
WASHINGTON .- - - - 375,000 
IDAMO « © © © we 100,000 ° ° 
’ The S.C.Beckwith Special Agenc 
| WESTERN MONTANA . 90,000 = 
Sole Eastern Agents, 
| BRITISH COLUMBIA . . 100,0°0 | 
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Protection 
Is the 
Battle Cry 


And when you spend money for advertising 
you should be protected by extensive cir- 


culation. 


The Chicago 
Dispatch 


Has a larger circulation than all other 
Chicago Afternoon Papers combined, save 
one. It prints and circulates : = 


Over 65,000 Copies Daily 


It reaches the masses and is read by all 





PIS PIM BOS. OO" Gon non nn... 





classes. 
Not Part of the Time, but all the Time! 





HOME OFFICE, 
115-117 5th Ave, 


EASTERN OFFICE, CHICAGO. 
517 Temple Court, 
NEW YORK. 
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DIM H%OM% MPM KPa KPo% Ke 
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WHEN 


You place your contract 
for : . ° . . . ° 





£60400 400 100400 400400100 1004004090 


Sign— 
Advertising 


0,0 ,Oe 40} 








The assurance that it is , 
being honestly and prop- 
erly done should be para- 
mount. I have twenty 
years’ experience, covering 
the entire United States 
and Canada and hold the 
same customers I had in 
1876. 





FRANK T. JONES, 


136 West Broadway, New York, 
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There’s a Certain 
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About.... 


Good Illustrations 





The kind that show up 


enneninennnensien BRIGHT IDEAS 


They are right in_my line. 


FRANKLIN KING, 


; ILLUSTRATOR, 
§ 4 Warren St., New York. 
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If you are an Advertiser 


USETHE St, Louis Star 


And you will rub against the 
leading St. Louis merchants.... 





The Biggest Advertisers are our Best Friends. 





The STAR carries more week-day advertising 
than any other St. Louis paper 


TO GET FIXED ON RATES 





OOOO OOOO ea aaa 





ge SEE EIKER, You Know Him, ww 


11 TRIBUNE BUILDING, NEW YORK. 
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Strong { in ne News 








That’s one reason why 
the constituency of the 


Youngstown 
Vindicator 


Stays by it year after year, and in increasing 
numbers. It is filled principally with news 
of interest to the people of this progressive 
City andsuburbs. The telegraphic and gen- 
eral news is given, too, in a very complete 
manner. 

An honest presentation of the happenings 
of interest to Me a cg citizens pub- 
lished faithfully day by day, year after year, 
has given this paper an in uence and power 
that advertisers will do well to consider. 
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The circulation extends out into the many 
ase towns and villages adjacent, in 
Sastern Ohio and Western Pennsylvania. 

Copy of the paper, prices for advertising 
may be had of 


sNew vork. H. D. LA COSTE, ranager. 
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; eWSPAPER® Saw it SewsParere 3 


u ssaigartagt THE | "THEPLAIN TRUTH" 


“THE ITEM” 


Interesting Story of a Lost 
Gold Hair-Pin. 


ADVERTISED IN TWO PAPERS 


BUT 


‘The Philadelphia Item” 
BROUGHT IT BACK! 


PuiLa., July 17, 1896, 

Business Manager THE ITEM :—Dear Sir—My daughter Maud 
lost a gold hair pin which she prized very highly by reason of being a 
gift from he: grandfather. The loss worried her so much that she per- 
suaded me to advertise for the same, believing that the pin would be 
returned to her through that rnedium. 

| inserted an advertisement in the Inquirer and The Item, and to 
my surprise and gratification the pin was returned the following day: 

THE LADY WHO FOUND IT stated that she SAW THE ADVER- 
TISEMENT IN THE ITEM, and that it afforded her much pleasure to 
return the pin. 

It therefore gives me much pleasure to give you these facts. 


JOS. G. PATTERSON, 
Phila. Tene and Lighterage Co., 108 Walnut St., Phila. 


















































16 PRINTERS’ INK. 


Are Printers 
too Reckless? 


The statement that “ printers, as a general rule, are not first-class business men, and do 
not discount their bills, and they have to be jogged quite often,” made by the president of a 
prominent paper company in Chicago, conveys a great deal of wholesome truth, and a lesson 
from which printers should be quick to profit. They should endeavor to be good business 
men, and pay cash for their purchases, on the principle that money saved is money earned. 
There should be no reason for the reproach conveyed in the remark of this paper dealer, 
which merely sums up the lessons which the American Bookmaker has been endeavoring to 
inculcate these many years. If a printer is a bad business man, and does not know enough 
to take advantage of his chances to save money in transactions with those who supply him 
with paper, ink, etc., he will, most likely, in time be forced to the wall. Ina trade which 
boasts of its intelligence bad methods of carrying on business should have no foothold, or if 
they have acquired it they should be remedied quickly. Surely there is a sufficiency of sug- 
gestions as to how to carry on business profitably printed in the technical books and journals 
of the trade for a man to profit by, and which will enable him to steer clear of the rocks in 
his business career. The truth of the remark of this paper dealer is so palpable that no 
printer can afford not to learn the lesson—pay promptly, and thus avoid earning the reputa- 
tion of being a slow payer. Such a reputation is very injurious. We are loath to believe 
that our English cousins conduct their business on better principles than obtain among us, 
yet, according to the London correspondent of the American Stationer, in England, in a 
population of 38,000,0co, there were no failures recorded .in the printing and publishing 
industries in April last, against two in April, 1895, while for the four months ending with 
April, 1896, the number of failures was only eight, against ten in the corresponding period 
of 1895, whereas there is an average of twenty business embarrassments to be noted in the 
Bookmaker, under the head of *‘ Trade Information,”’ for each month of this year, and this 
with a population of sixty-odd millions. Better methods would, indeed, seem to be required 
on this showing. Or are our business men too reckless ?>—A merican Bookmaker. 


No one knows the truth of the above statement better than I do. When 
I first started in the ink business and revolutionized the trade by reducing the 
prices and demanding cash with the order, the printers of the country, also 
the ink men, thought I was crazy. My first year in business I received 2,404 
orders. My second year (1895) I received 8,413 orders, and so far this year I 
have averaged over 1,000 orders a month. I have never employed an agent. 
I never expect to employ one. My advertisements appearing weekly in 
PRINTERS’ INK have brought me more returns than twenty (20) agents would, 
even if working every part of the United States I keep no books. If the 
cash does not accompany the order I hold on to the inks. If the goods are 
not found as represented I buy them back. 

These are some of the reasons why I can match any job ink under the 
sun for 25 cents a { pound can, with the exception of Carmines, Bronze Reds 
and Fine Purples, for which I charge 50 cents a 4 -pound can. 

I sell the best news ink ever made (the highest cost news ink ever seen) 
in 500-pound barrels, for 4 cents a pound, anc in 25-pound kegs for 6 cents 
pound, but the cash has to accompany the order every time. 

Send me a sample order or send for my price list. Address 


PRINTERS INK JONSON, 
No. 8 Spruce Street, New York 
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51,5800 Copies 


COCO COO 72O O28 207070 178 18 2020 72O7D 
The Average Daily Circulation of the 


CLEVELAND PLAIN DEALER 
EVENING POST 


for the year ending June 30, 1896, 
was §1,8O00 copies. 


THE SUNDAY PLAIN DEALER 


Averaged for the same period 


35,600 copies. 
OL Oi Ov CUO Ov OL Or Oi Or Oi Oi 0 O01 Or OY 


THE PLAIN DEALER, in its new home and 
with its great plant (the finest in the State of 
Ohio), expects to add materially to the above 
figures the present year. 

PLAIN DEALER PUB. CO., 


C. E. Kennepy, General Manager. 





FOREIGN ADV. DEPARTMENT: 


Tribune Building, New York. 
523 Chamber of Commerce, Chicago. 


Cc. J. BILLSON, Manager. 
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PRINTERS’ 


LEADING NEWSPAPERS. 
II. 


To decide which is the leading news- 
paper in a place where there are sev- 
eral, is oftentimes a pretty ticklish job. 
The Rand-McNally Official Railway 
Guide for August, published at 174 
Adams street, Chicago, contains a de- 
partment ca'led ‘‘ Travelers’ Hand 
Book,’’ wherein may be found short 
stories about States and principal towns 
and cities. The interesting feature of 
this department, that has led to this 
reference to it, is a designation of the 
leading newspaper in a majority of the 
towns described. The information 
seems to have been compiled with some 
care, and a portion of it is here repro- 
duced as of considerable interest to 
advertisers. Any one having knowl- 
edge of facts going to convict the 
‘‘ Travelers’ Hank Book” of error is 
invited to send the same to the editer 
of PRINTERS’ INK. 





LEADING LOUISIANA NEWSPAPERS. 
Alexandria........ Town Talk. 
Baton Rouge...... Advocate. 
Donaldsonville ..Chief. 

Franklin .........- Banner. 
GQHMRR. crccccceces Courier. 

Lake Charles ...... American. 
SS Evening News. 
Morgan City...... Review. 

New Iberia. ...... Iberian. 

New Orleans ...... Picayune. 
Plaquemine.. ..... Journal. 
Shreveport... ..... Times. 


LEADING MAINE NEWSPAPERS. 





Auburn...... ...- Turf, Farm and Home. 
Augusta........... Kennebec Journal. 
BORE... 20.00 coves Commercial. 

PROB ..cc00 cpsece Times. 

BR cccccccses Republican Journal, 
Biddeford......... Times. 
Brunswick........ Telegraph. 

CED vescce cvoses Times. 
Ellsworth..... .... American. 
Gardiner.......... Reporter-Journal. 
Hallowell......... Register. 
Houlton.... .. Pioneer. 

Lewiston .. ° er. 

COIR. 6.000. +600 enterprise. 
Portland.......... <xpress. 
Rockland......... Courier-Gazette. 
Skowhegan ...... . Reporter. 
Westbrook ........ Chronicie. 

LEADING MARYLAND NEWSPAPERS. 
Annapolis ........ Evening Capital. 
Baltimore..... ....4 American. 
Cambridge ........ Democrat and News. 
Chestertown ...... Kent News. 
Cumberland....... Times. 
East0®.occccccsecs Democrat. 
Frederick......... News 
Frostburg......... Ledger. 

Hagerstown ...... Globe. 
Havre de Grace... Republican. 
Lonaconing....... Review. 
Oakland... eee Republican. 
Salisbury......... Advertiser. 
Westminster ...... Democratic Advocate. 
LEADING MASSACHUSETTS NEWSPAPERS, 
AGB. cccescovecs Freeman. 
Amesbury.......-- Daily. 















INK. 19 
idddowdnss Townsman. 
poe sosesee Advocate. 
-Chronicle. 
Roekons oven Evening Times. 
itekne ecend Globe. 
ee Enterprise. 
Brookline......... Chronicle. 
Cambridge..... ... Tribune. 
Chelsea........000- Record ‘daily and w’kly). 
SO c0406 wetee Item. 
Cottage City...... Martha’sVineyardHerald 
Danvers...... .... Mirror. 
Easthampton...... News. 
Edgartown........ Vineyard Gazette. 
BVSISE cccce coves erald. 
Fall River........ Daily Globe. 
Fitchburg......... Evening Mail. 
OS a Semi-Weekly Sentinel. 
GOPGRE opsccveces News. 
Gloucester........ Evening Times. 
Great Barrington. .Courier. 
Greenfield......... Gazette and Courier. 
Haverhill] ......... Gazette. 
Oe OR Transcript. 
TR bap scnesns Independent. 
Hyde Park ....... Times. 
Lawrence......... Tribune. 
Disiccetesevesis Valley Gleaner. 
Leominster........ Enterprise. 
ee Sun. 
BMS. i020. :conenee Evening Item. 
Malden ...........Mail. 
Mansfield.......... News. 
Marblehead....... Messenger. 
Marlboro.......... Enterprise. 
DEED ccvvcecess — 
Methuen .. ranscript. 
Middleboro .......News. 
 -" es spent. 
BEINSD cc ccccccccccd ews. 
Nantucket .....<ss Inquirer and Mirror. 
PE accnecceows Bulletin. 
New Bedford...... Standard. 
Newburyport ..... News. 
WOWOER. cccesesece qnueet 
North Adams..... ranscript. 
Northampton ..... erald. 
North Attleboro. .Chronicle. 
ee ee Advertiser and Review. 
CER vvvesccsses Enterprise. 
Peabody .......... Advertiser. 
Pittsfield.......... Evening Journal. 
Quincy ........... Daily Ledger. 
Reading .......... Chronicle. 
Rockland ......... Independent. 
Rockport ......... eview. 
TE: Evening News. 
Somerville ........ emg § 
Southbridge ...... ress. 
So. Framingha’n...Gazette, 
MRORUET 0000 000000 Sun. 
Springfield ........ Union. 
Stoneham... - Independent. 
Taunton..... ...News. 
Turners Falls..... Reporter. 
Wakefield......... Record. 
WOES dec ccoces Tribune. 
, eens > Ware River News. 
WET oc cccctans Times. 
Westboro......... Chronotype. 
Westfield ......... Valley Echo. 
Whitman ......... Times and Plymouth 
. County Courier. 
Winchendon ...... Courier, 
Woburn .... nee ~~tape 
Worcester.....+99- py. 





Note.—The characterization of the papers 
designated here as the leading ones in the 
towns named fs that of the Rand-McNally 
Travelers’ Hand Book for August, 1896. 
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LEADING MICHIGAN NEWSPAPERS, 















Adrian Times and Expositor. 

Albion Recorder. 

Allegan . Gazette. 

Alma...... Record. 

Alpena . - Echo. 

Ann Arbor .. Washtenaw Ev’g Times. 

Au Sable Lakeside Monitor. 

Battle Creek Moon. 

Le ee Times-Press. 
Benton Harbor....Palladium. 
Bessemer.......... Iron Spirit. 

Big Rapids........ Pioneer. 

OS Se Mich, State Democrat. 

Calumet... Conglomerate. 

Coldwater .. -Sun. 

Dowagiac.........Times, 

Detroit...... .». Journal. 

Eaton Rapids. ne. 

MACEREDR 65 0600000 Mirror. 

| News. 

Grand Haven...... Evening Tribune. 

Grand Rapids...... Democrat. 

Greenville ........ Call. 

Hastings.......... ournal, 
Hillsdale.......... Standard. 

BENE ccccce coos City News. 
Houghton.... ....Mining Gazette. 
BOUND covccvesseeses Sentinel. 

Iron Mountain....Range-Tribune. 
Ironwood ......... News-Record. 

Ishpeming ........ Record. 

is Pi accnsccest Citizen. 
<alamazoo........ Telegraph. 

ee ournal. 

Lake Linden......} Vative Copper Times. 

ee Re Clarion, 

Ludington......... Appeal. 

Manistee.......... Democrat. 

Manistique........ Pioneer. 

Marquette..... Mining Journal 

Mount Pleasant.... Democrat 

eee —- 

Menominee........ ader. 

OS eee Commercial. 

Mount Clement... . Monitor. 

Muskegon News. 

Negaunee Iron Herald. 

PE etcrccccesene Star. 

Oscoda..... .- Press. 

Otsego... --Union. 

Owosso Evening Argus. 

Petoskey .......... Independent Democrat. 

OS eee Post. 


Times. 
Courier-Herald. 
ee. 
ledepundent. 
Press. 

News. 





Sault Ste. Marie... 


Shelby .........++- Oceana Herald. 

Sturgis............Michigan Democrat. 

Three Rivers...... Herald. 

Traverse City..... Traverse Bay Eagle. 

Wyandotte........ Herald 

re Commercial. 
LEADING MINNESOTA NEWSPAPERS, 

Albert Lea........ Standard. 

Alexandria........ Post-News. 

BENG o vecccse00es Herald. 

OS re Herald. 

Sree Tribune. 

Cloquet ..........- Pine Knot. 

Crookston ........ Times. 

a) aE Herald. 

Detroit City...... Record. 

Faribault ......... Republican, 

Fergus Falls .... . Journal. 

Hastings.........- Gazette. 

Lake City....0.00< Graphic-Sentinel, 

PEERNEO. osc cccces Free Press. 


Minneapolis ...... Journal. 





INK. 
Moorhead News 
New Ulm Review 
Northfield ews 
Owatonna cone. 
Red Wing . ..- Republican, 
Rochester. . .-Post. 
St. Cloud .....000- ene ne, 
SS ioneer-Press. 
rere. Herald. 
Stillwater......... Gazette. 
, ee Herald. 
WORE covcovoscce Radical. 
West Duluth...... Sun. 
WE sa ceciccden Herald. 

LEADING MISSISSIPPI NEWSPAPERS. 

Aberdeen ......... Examiner. 


Bay St. Louis..... Gulf Coast Progress, 
(“Pe d. 
Brookhaven.... 








GE Rcccovcvesees 
Columbus......... Dispatch. 
CREE pocccccnces eral 
Greenville ........ Democrat 
Grenada....... - Sentinel. 

Holly Springs..... Reporter. 
eee Clarion-Ledger. 
fcComb City..... Enterprise. 

Meridian.......... News. 

BER a 60000 sees Democrat. 

Ocean Springs..... Leader. 

a eeseesecce Messenger. 
Pass Christian ....Coast Beacon. 

Vicksburg......... Commercial-Herald. 

Water Valley...... Progress. 

a, ee Mirror. 

West Point........ Forum. 

oer er Herald. 

LEADING MISSOURI NEWSPAPERS. 

ES rgus. 

Bonne Terre ...... Democrat. 

Booneville ........ Missouri Democrat. 

Brookfield ........ Argus. 

a Democrat. 

Cameron.......... Observer. 

Cape Girardeau. ..Democrat. 

Carrollton......... Democrat. 

Carterville........ ournal. 

eee Jemocrat. 

Chillicothe........ Constitution. 

Re Democrat. 


Columbia . Missouri Herald. 
eS Facts 

El Dorado Springs. Weekly Post. 
— Springs.Call. 





MEE Gacocwsses Leader. 
Fu ee ereree Gazette. 
OO” es Courier- Post. 
Higginsville....... Advance. 

- a, ee Enterprise. 
Independence......Sentinel. 
= ane Daererineed Herald. 

ROPRGUEIED «0000 04 Graphic. 
Kansas City....... Star. 

DEP csvcccscosee Democrat. 
ee EEE Rustic. 
Lexingten ........ Intelligencer. 
ee Ee Tribune. 
Louisiana......... Press. 
ee Times. 
Pov sesevecs Democrat-News, 
Maryville.......... Democrat. 
PD Sixesasenses Ledger. 
Moberly........... Democrat. 
Montgomery ...... Standard. 
Neosho...... - Times. 





Nevada - Mail. 
Pierce City........ Democrat. 
Pleasant Hill..... Gazette. 


Note.—The characterization of the papers 
designated here as the leading ones in the 
towns named is that of the Rand-McNally 
Travelers’ Hand Book for August, 1896. 
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Poplar Biuff....... Citizen. 
Rich: BGG... ..6....- Review. 
Richmond......... Democrat. 
..-Gazette. 
News. 
Call. 
Democrat. 
pms poncesives Gazette. 
Oe eee Republic. 
TGR 6055. cscase ribune 
Warrensburg...... ournal-Democrat. 
Washington...... bserver. 
Webb City sicsccsise Register. 

LEADING MONTANA NEWSPAPERS. 
Anaconda ......00- Standard. 
BORD ssc scscces Chronicle. 

Dat gishavsss Inter-Mountain. 
Great Falls........ Leader. 

HeRRs sc co vcccecs erald 

Kalispell... Graphic. 

Livingston ........ Enterprise. 

Miles City.. Yellowstone Journal. 
ee re Missoulian. 

LEADING NEBRASKA NEWSPAPFPS. 

imes. 
Courier. 
Telegram. 
Democrat. 
David City........ Press. 
Fairbury Gazette. 
Fails City... ournal 
PURIROEE 000200600 ‘ribune. 
Grand Island...... Independent. 
Hastings Nebraskan. 
a Citizen. 
Kearney . ub. 
LiMCONB 0.00560. 0008 Nebraska State Journal. 
Nebraska City .... News. 
NGSEREE occces ceved ews. 
North Platte...... Tribune. 
( maha banwesh enews Bee. 
Pawnee City ...... Rustler. 
Plattsmouth ...... Evening News. 
Red Cloud........ Chief. 
Schuyler........... —_— 
SewarG ..0000 sscee eekly Reporter. 
SHIM cos ecaceeas Telegraph. 
South "innahe aeewe Tribune. 
WaRPcccascoseces Wasp. 
West Point........ Republican. 
WG 0060 scceen Arbor State. 
SRR Te Times. 

LEADING Nt VADA NEWSPAPFRS. 
LE eveille. 

Carson City....-. Nevada Tribune. 
Ba 2060s<0 6008 Sentinel. 


Gazette. 
Virginia City...... Evening Chronicle. 
Winnemucce. . «...-Silver State. 





Note. —The characterization of the papers 

designated here as the leading ones in the 
towns named is that of the Rand-McNally 
Travelers’ Hand Book for August, 1896. 
aa 

‘““Wuat advertisers are likely to make 
their mark?” asked the head of a certain 
agency of oneof hisnewclerks. ‘*Those who 
can’t write,” was the petted literal reply. 








Classified led Advertisoments. 


Advertisements under this head twolinesor more 





without display, 25ventsa line. Must be 
handed in one week in advance. 
WANTS. 
G POKESMANS -REVIEW, 
. pokane, Wash. 





] | D. LA COSTE, special 1 newspaper represent- 
« ative,38 Park’ Row, New York. Dailies only. 


] )APERS that lead in their locality represented 
by H. D. LACOSTE, 38 Park Row, New York. 


2iI 


Tt ypreecg oe. Youngptown, Ohio. 8.400d., 
first-class advertisements 
only. 
I pAYTON (Ohio) MORNING Times and EVENING 
NEWS, 14,000 daily, create a “ want” for prop- 
erly adve rtised goods. 


8 editor or manager, o) ree, I want to build 
a a pA country —— ly after October 


— TOR—New: man per man of « rience and 
4 ability woul or weekly. 
RUSSELL, ais Locust BE. Pp elphia, Pa. 


Pp? BLISHERS will be a0. with our pidees 
on cuts for jal editions. Write for 
les and prices. CHICAGO PHOTO ENGRAVING 
‘O0., 79-81 Fifth Ave., Chicago. 


Av SventEine MANAGER—Position wanted 
house. Now with prominent 

New Yak weexly. wees in writing and 

placing. “*‘ UP-TO-DA care Printers’ Ink. 


QOUTH AFRICA is a source of great revenue 


.’ for many American houses. ‘ht business 
men have advertised their widel by this 
country and are reaping the results old. 


Hundreds of other american goods sh o id be 
there here. We will place the advertising any- 
ae and in any ae throughout 8. Africa. 
will act as res ve for forei, firms. 
bs SRISON “ADV ERTISING & PRESS AGENCY, 
Johannesburg, or HUGH HOOD, Am. sep. ., Chat: 
tanooga, Tenn. 


A DVERTISING AGENCIES. 

LL’. = wish to advertise anything onyubere 
y time, write to the GEO. P. ROWELL 

ADV ERT TSING *LO., 10 Spruce St., New ey 








—— +o 
ELECTROTYPES. 

Cvr wood, a or half- er Every process 

for eve plates at piain 


Perfex 
prices. CH oka PHOTO ENGRAVING co., 


79-81 Fifth Ave., Chicago. 





BILLPOSTING. AND DISTRIBUTING. 


Q@AMPLERS— Sample copies, circulars, etc., dis- 
.) tributed orerywaets through an organized 
force of men who furnish references. Addresses 
furnished. Your circulars maiied with ours. Men 
wanted in all unoccupied territory. Address 
UNITED M’ ae ™ . ADV. CO., Cohoes, N. Y., 
special advertisers. 





MAILING MACHINES. 


"= Matchless Mailer ; best and peapest. y7 
REV. ALEXANDER DICK, Meridian, N 
’[THESAVING mail list type, has typewriter 

face, large and Jean ; is self-spacing ; cheap- 
est 10-pt. mail type made. Also acme maile Tr, ais 
net, equal to $30 ma‘li rs. AM. TYPE FOUNDE: 

CO. See list of branches under “For Sale” 

heading. 


— + - 
ILLUSTRATORS A ND Lt “STRATIONS. 


] a ess eoC, w ‘god Engravers, 10 Spruce 
ervice good and prompt. 
Ts ~ CHER 


ENGRAVING CO., Columbus, 
, furnish best i-col. half-tone for $1. Send 
for proofs. 
YEALLY good cuts for advertisers at really 
\ moderate prices. R. L. CUKRAN, 150 Nassau 
St., New York 


bi + Sor catal 
Write 
ING oo. . Ooluanioae, 
I EAUTIFUL illustrations and initials, 
inch. Handsome catalogue 10c. AMERICAN 
ILLUSTRATING CO., Newark, N.J 


Mare your own advertising, illustrating, em- 
bossing plates. En; vi in one minute. 
No et tching. Particulars for — HENRY 
KAHRS, 240 East 33d St., New Yo 
oe ads — attract attention—bring 
Our cuts are catch Our prices 
lai in Write right now for samp! les and prices. 
MIGAGO PHO 'O ENGRAVING CO., 79-81 Fifth 
Ave., Chicago. 








es, souvenirs and boom 
“<7, aoe BUCHER BNGRAV. 











SUPPLIES. 
7 AN BIBBER’S 
Printers’ Rollers. 
7m for onetin BRUCE & COOK, 190 Water 
St., New Y 
pyre ~The nathad soft type: fashions. AM. TYPE 
FOUNDERS’ CO. Branches in 18 cities. 
P! CTURES Or PuBTO Ext pose Cuts of all kinds. 
yy ne PHOTO ENGRAVING CO., 79-81 
Fifth Ave., Chi 
RTISTS’ pres Plates. Have you seen our 
new circular! Gives prices, describes meth- 
ods, ete. BYKON POPE &CO., Cleveland, O. 


eee tre tty linotype and electrotype met- 
per ‘annodes ; ; zine plates for etcbin 
MERCIAN & CO., Inc.,’517 Arch St., Vhiladel- 


. ane PAPER is printed with ink manufact- 
ured by the W. D. WILSON PRINTING INK 





CO., L’'t’d, 10 Spruce St., New York. Special prices 
to uyers. 
me 
FOR SALE. 


$1 BUYS 4 lines. 50,000 co 
WOMAN’s WORK, Athens. 


sa crete 3 in a live weekly. near New York. 
ce “7! newspaper man. Address 
“A,” care Printers’ | nk. 


pron SALE—Half interest in daily and weekly 

paper in city of 12,500, west of Chicago. Fine 

Sepang, for gentleman of some means. Address 
care Printers’ Ink. 


For SALE—Daily newspaper, in city of 55,000 

people, with or without Mergenthaler ma- 
chines. Reason for selling: Attention of owner 
required by other business. “ E.,” Printers’ Ink. 


ror SALE—At a bavgain, three Thorne type- 
setting machines—cwo brevier, one maindon- - 
in thorough ig a for all — al par 
F new. Can be seen at factory in 
‘ord. For further particulars adaress Lock Bo 
72, New Haven, Conn. 


IRINTING PLANTS—Everythin: 
= best in eoe§ og in val me Why t muy 
the sts no more? 


ond best w e best c 
AMERICAN TYPE “FOUNDERS CO. “Boston, N.Y. 
a me 2 Bete, Piéts., Cleveland, Cinn., Chi- 
a uis, Minn., Kansas City, Omaha, 
Denver, Booting (Ore.), Frisco. Buy everything 
in one place, and save money and trouble. 


_ proven. 











int 


for the peat 


——+o>____ 
ADVERTISEMENT CONSTRUCTORS. 
par ADVERTISING CO., Newark, N. ¥ 


G ILLAM & SHAUGHNESSY, yay 623 & 
3 624,Temple Court, New York. Write 


ETA IL grocers and d druggist Got ne you 
\ want. Writeme. JED SCARBORO, B’kiyn. 


‘)°HE only writer ot. exclusively medical and 
drug advertising. Advice or samples free. 
ULYSSES G. MANNING, South Bend, Ind. 
HREE ads one dollar, each with an electro of 
an outline drawing, for any drug store or 
nties oom > to Sept. 10. Cash with order. R. 
L. CURRAN, 150 Nassau St., New York. 
4 Mer trial ads for any medical advertiser 
for whom | have never done work, &2, cash 
with order. M 
ad inelud le 
ew York. 





One illustrat 
150 Nassau St., 


best line of work. 
R. L. CURRAN, 


LL the borders and type used in PRIvTERs’ 
INK are at the disposal of people who have 
their advertisements put in tyre by me. WM. 
JOHNSTON, Mgr. Printers’ Ink Press, 10 Spruce 
St., New York City. 
p= bg @ Gillam. Cushing for detail in ade, un 
—- Bey only by AM. TYPE FOUND- 
ERS’ C for specimens to ‘nearest ae 
7 pt. De wy Sf h 7-pt. French O. 8. No. 
cate 


- is effective. r to requirements of ad 
ters. 
WANT more d aéverticers to try my work. 


<> First order, 2 ads for 

&page booklet, $5. The 
Sis SOM bo che be the b best that T can do, and has been 
satisfactory to others. CHAS. A. WOOLFOLK, 
446 W. Main St., Louisville, Ky. 


Been nnd 8 A — 


PRINTERS’ INK. 





‘HE business man who gives his prin tous 
1 has decided cn? antages. is ho is 
better x. that of of his me It 
se attention always. ts is the grade of work 
makes people ae a high opinion of the 
pod whose name sppente on it. THE LOTUS 
Bare srl 140 W. 23d St., N. Y. City. Send for our 


QEND a dollar bill for four sample advertise- 
\” ments, written especially for your business. 
If you want illustrations to go with them, send a 
two-dollar bill. To regular customers the price 
is $1 and $1 "50 each but in order to secure new 
customers I make this special — a 
ments of all wih gy booklets, circulars, etc. 

le Hi. L. GOODWIN, Phillips, “Me. 


Pp PICTURES 
Appeal to everybody, and the advertiserwho 
uses vell-drawn ilfustrations is sure to gain at- 
tention. Then, it his goods are right and the 
wording of the ad plain and pa me ng, the bat- 
tle is won. I prepare such ads and have the 
usiness wee 1 know of to — Lannie 
works for no one e “1 wi nt 
work.” CHARLES AUSTIN ‘BATES, 14 1413, 1 rier 1415 
Vanderbilt Bidg., 
a mail. 
ta in 


Mos business a2 my line can bé done b: 
I like to —- = go tions and 

ci forget anything. 

that fact will 


black and Slat z 

a personal interv iow peceennay ¢ 

be developed by correspondence, and an ane 
ment may be made. | want the most important 
work of the best ey ~ and Iam ery now 
to receive orders for delivery in October and 
November. CHARL rs. ay sTIN BATES, 1413, 1414, 
1415 Vanderbilt Bidg., 


N advertisement can be spoiled or improved 

3 according to the setting. Wecan improve 

the ag effect of most every advertisement 
sent us. oF peg ro use of plain type and neat 
borders and a little taste displayed in its ar- 
rangement will increase the drawing power of 
any advertisement. Send your tyke to us and 
we will set it - in an attractive style = bo 
electrotypes at a reasonable cost. ERS’ 
INK PRESS, 10 Spruce St., N St., New York. 


NV ANUFACTURERS and others we contem 

plate a campaign of circulars, booklets and 
catalogues during the fall and winter are invited 
to correspond with me. Long experience with 
and observation of such things fit me for the 
preparation of both plans and matter. I can 
Seeremnely useful to business men who wish to 
rid themselves of the details of such advertisin; 

»a record of success in this sort of wor 

and can refer to some of the most cntcrprig 
advertisers in America. “I want your importan’ 
work.” CHARLES AUSTIN LATES, Vanderbilt 
Bldg., New York. 


M*; Y art department | has not all the work it can 
I want some illustrating to do. Ca 

logue “a booklet covers, trade-marks, street 
car cards, letter pees nim 00 cards, labels de- 
signs for any am pu . but particularly 
in the advertising lines believe I am the only 
advertisement writer who has a complete art de- 
rartment in his own office. I know that the head 
of my art department is the best business arti 
in America. We cha» ge only fair prices tor this 
work, although it is the best that can be bought 
with money. We will carry out Fn own ome, 
improve on your oo, or 0} e hew one 

Take your choice. CHARLES SUSTIN BATES, 
Vanderbilt Bldg., N. Y. 


Res INESS men who advertise in trade papers 
can most profitably emp! ri! my services. 
There are greater opportunities for consvicuous 
enterprise in trade paper advertising than in 
any other. So few zre there who pay proper at- 
tention to it that the really bright, crisp, fresh 
advertisements command immediate attention. 
The advertiser’s duty doesn’t stop when the con- 
tract is signed. It only commences then. 
Trouble is most business men are too busy to at- 
tend to the matter of furnishing fresh copy. In 
a big business a contract with a trade paper 
te smaila Sine that it is —- ‘ores stten, and 
=. cent of the $500 is w prepare 
a es of 12 good advertisements for trade 
wenaen for from $25 up to $300. The ads vary so 
much in cha:acter and size that it is impossible 
to fix a price before I know all about the require- 
ments of the case. About nine times in ten, 
however, I can write 12 advertisements for $50 or 
_ seal a ts cost EOOre, of course. I 
of this of work. 
citant, rs ACSTIN. “BATES, Vanderbilt Bidg., 
N.Y. “Ads that sell goods.” 




















PRINTERS’ 


ADDRESSES FOR SALE. 


50,00 adres 


LADIES’ addresses for sale or ex- 
— for space. Lock Box F, 
Galena, Kan 
—————__+o 
A DDRESSES AN. AND A D ADDRESSING. 


is 0008 ey ages sand addresses sent for 
in advance. N. H. SUPPLY 
co. Box 708 Sak N. 8. 





ADVERTISING MEDIA. 


40% WORDS, 5 times, 25 cts. — 
rockton, Mass. ‘Circulation 7 


DVERTISERS’ yo ges 8 JUIDE, New ane N.J. 6c. 
va line. Cire’n 3,000. Close 24th. Sample free. 


y OUNGSTOWN (0.) VINDICATOR, 8,400 d., 6,000 
w. H. D. LaCUSTE, 38 Park Kow, N. Y., Rep. 


I ETROIT COURIER. Cire’n around Detroit 
greater than any other weekly. The society 
and ora paper. 


A™ perfon advertising in PRINTERS’ INK 
to the amount of #10 is entitled to receive 
the paper for one year. 


I EADING newspapers in Southwestern Ohio 
+ (outside Cincinnati), — MORNING TIMES 
and EVENING NEWS, 14,09 daily. 


6 Ne GENEVA DAILY hn nes S, only daily in On 

tario County. Circulates in 30 towns. Sub- 
scription price to farmers ry 0a year. Leading 
advertising medium jn its territory. 


jp tsmoaee ADVERTISING reaches nearly 
» every billposter, distributor, sign writer, 
poster printer and fair in the U. 8. and Canada 

m’thly. Sub’n $1 per yr. 2c. line. Cincinnati,O. 


(VOTHizns and men’s furnishers! Publish 
your own paper! Wecan supply you with 
any number of copies of MEN’ “ — at very 
low rates. Cannot =e sremee ts. Send 
for sample copies and full partic alana, LEAGUE 
PUBLISHING CO., Lexington Bldg., New York. 


‘|°HE GOLFER for 1897 will be invaluable to 
advertisers of good foc oods of all descrip 
tions. This magazine has the wealthiest client- 
age in America. Its home patronage far ex- 
ceeds any other local publication, and its gen- 
eral patronage embraces the leading advertisers 
of the apt class. If you have good goods, ap- 
to the better class, your advertisement 
should be in THE GOLFER. Kates of the agencies 
or THE GOLFER, Boston. 


Be cont a weekly journal for advertisers. It 
coitains photographic reproductions of the 
retail advertisements to be found in the va- 

Pious publications of the English-speaking world, 
together with many hundred excelicrt sugges- 
tions for catch-lines, reading matter and best ty- 
raphical display of advertisements. The only 
journal in the world devoted exclusively to re- 
tail advertisers and to the men who write and 
set their ads. Printers get many good sugges- 
tions for display from it. one = ge — s4 








a Sample copy of BRAINs free. vertis- 
ng rates on @ ag ation. BRAINS PUBLISHING 

oo. Box 572, New York 

G OOD HOUSEKEEPING, 





Springfield, 


gives first-class service and appeals to the very 
best class of American housekeeyers, who are 


Mass., 








really the buyingclass, and hence the most profit- 
able ones to appeal to 

Woman, as a rule, guides the family expendi- 
ture, and makes most of the purchases for all the 
good things of the home. 

Hence the well- known ) and generally accepted 
axiom that “ woman’s = good taste and judgment 
unlock the pocket book.” One of the best me- 
diums to reach over 5,000 families is Goop 
HOUSEKEEPING. a oe 

Published monthly by Clark W. Bryan Co. 

Address all communications about advertising 
to H, P. HUBBARD, 38 Trwxs Bidg., N Y. 





INK. 23 


PAFFR. 


N PL CMEER & ¢ & Go. 
4 Cn correspoD 
ence with reliab’ iable bo bouses roadie paper of all 
kinds. 45 Beek —s New York. 


AD VERTISING | NO VELTIES. 


I ~OR the purpose of inviting announceme! 
of Aaverticing Novelties, likely to benent 


furnish the for 
envio coereap 


reader as well as advertiser, ¢ lines will be 
serted under this head once for one dollar. 





PRINTERS. 


‘| ‘HE LOTUS PRESS, 140 W. 23rd St , N. Y. City. 
(See ad “‘ Advertisement Constructors”). 


W" fees ee cena, Se 


cards, ete., executed i 


a want & good ed that you wan' 
TS lok af ied send—oemme to on sank peopie 
INK PRESS, 10 Spruce St., ~ how Youk. 


CLASS PUBLICATIONS. 


Advertisements inserted under this heading, in 
the appropriate class, cost 50 cents a line, for each 
. One iine inserted one year, 52 weeks. 

Sor $26, 6 months for $13,3 months a, $6.50, 





or 


F bey I for'$ ra For the publi: who does not 
he wants a new heading will be 
wn hs ,4—- vihy fit his case. 


ADVERTISI NG. 

BRAINS, a weekly Jot Journal for otvertinees. Bt 
contains otographic reproductions © e 
best re’ advertisements - be found in the 

e 





various publications of 

ing | world, together with many hundred excel- 
lent suggestions ——— matter 

and best_ ty, vertise- 


ments. The on 

onaae vely to 
ho write and po ape Printe' 

posse suggestions for display from it. 

— price $4 a ear. Sample copy of 


sfree. Adve: re on Be oe 
BRALNS PU BLISHING CO., Box 572, New York. 


AGRICULTURE. 
BREEDER AND FARMER, Zanesville, O. 
FARMERS’ HOME JOURNAL, Louisville, Ky., 
goes weekly to 13,600 of the wealthiest farmers 


of Kentucky and Tennessee. 


BAKING. 
THE HELPER, 712 Security Building, Chicago. 
BOOTS AND SHOES. 
“ BOOTS AND SHOES” WEEKLY, N. Y. City. 


EDUCATIONAL. 


THE SOUTHERN SCHOOL, Lexington, Ky., 1895, 
sworn circulation 6, copies weekly—la 
circulationin Ky. outside of Louisville. Officia: 
organ Ky. and Ala. State is of Education. 
Rates and sample copy free. 

GROCERIES. 

GROCERY WORLD, Philadelphia, Pa. The larg- 
est paid circulation; the most complete mar 
ket reports; the largest co: of 
spondents of any grocery jou 
in the world. Send forfree sample copy. 
HARDWARE AND HOUSE FURNISHING. 


HARDWARE DEALERS’ MAGAZINE. 
La circulation in its field. 


D. T. Mallett, Pub., 271 Broadway, N. Y, 
HOUSEHOLD. 
DETROIT COURIER. Cire’n around Detroit 


greatcr than any other weekly. The family pa- 
per of the country. 
MEDICINE, 


LEONARD'S ILLUSTRATED MED’L JOURNAL, 
Detroit, Mich., has 10,000 each issue ; proved. 
MOTOCYCLE. 
MOTOCYCLE, 1656 Monadnock Block, Chicago. 
TEXTILE. 
TEXTILE WORLD, Boston. Largest rating. 











PRINTERS’ INK. 





PEOPLE from all parts 

of the earth journey to 
Niagara Falls to view the 
world’s greatest cataract. 





* To reach all points of 
interest it is necessary to 
travel on the electric cars. 





This gives you an op- 
portunity of displaying 
your card before repre- 
sentatives of every nation 
in existence. % % % % 





Cards are properly dis- 
played and our unapproach- 
able system prevails. % 
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ee 














of! the advertising in all Cars of 


5 uft talo 
lia vara Falls 


pt fre road running thirteen cars daily e 


injwhich the advertising is mostly 




















en fy brass baggage racks in front of 
tted for card display. 


Yq want your advertisement SEEN, 
ADijand REMEMBERED. Send for 
Lid and Rates of BUFFALO and 
\G FALLS CARS. 


KAak 


O. KISSAM & CO. 


378 Main St., Buffalo. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


issued every Wednesday. Tencents a copy. 
Su iption price. five dollarsa year, in advance. 
Six dollars a hundred. No back numbers. 

For ten dollars, paid in advance, a receipt 

be given, covering a paid subscription from 

date to (Jan 1st, 1901) the end of the century. 

t= Being nted from pistes, it is always 

possible to issue a new edition of five hundred 
copies for $30, ora r number at same rate. 

Publishers desiring to subscribe for PRINT- 

ERs’ Ink for the benefit of advg. porone may, 

on ion, obtain special confidential terms. 


Tso) 
scleetieg in adnae ery oper bs Senet 
subscri name. ry r is stop 

at the expiration of the time paid ter. 


New York Orrices: No. 10 Spruce STREET. 


Lonpon Accent, F. W. Sears, 108 Fleet St. 
Cuicaco, Bennam & INGRAHAM, 315 Dearborn St. 


clusion was that the paper was being circu- 
lated by the Milholland-McKinley league 
with a view to affecting the election of dele- 
gates to the Saratoga Convention in opposi- 
tion to the regular machine. 

Some of the men who received the newspa- 
per in this way instituted an ngeey and dis- 
covered that the Republican National Com- 
mittee was responsible for the distribution ; 
that somebody connected with that committee 
had made a contract for the distribution of 
ffy thousand copies of the paper daily, and 
that the publishers were looking after the 
distribution. They learned that this con- 
tract had been made in entire good faith and 
with no thought that in distributing the 
newspaper the National Committee was fo- 
menting factional differences. The transac- 
tion was looked on by the representatives of 
the National Committee merely as encour- 
to a Republican journal and the cir- 





NEW YORK, SEPTEMBER 2, 1896. 








NINETY NINE per cent of successful 
advertisers are continuous advertisers. 





PRINTING in two colors is becoming 
quite common in certain trade jour- 
nals. Is itanadvantage? PRINTERS’ 
INK would be glad to hear from pub- 
lishers who have adopted the plan. It 
is the general impression that it indi- 
cates a limited circulation. 





THE school for an advertising man 
is in business. Only in business can 
he secure the training that is neces- 
sary. He should learn first the limits 
to which a business already reaches, 
then seek to extend them. If he has 
the right ability, he will not lack for 
opportunity. An advertising mans 
vocation is in the extending of busi- 
ness and on business lines. He needs 
to be a man of practical ideas that reach 
out of the rut of most men’s enterprise. 
—C. C. Hopkins. 


+o 
POSTAL DISCRIMINATION, 


Under the head, ‘‘A Political Blun- 
der Remedied,’’ the New York Suv of 
August 23d relates that Republicans 
throughout the State of New Jersey 
have been surprised during the past week b 
receiving regularly copies of a New Yor 
Republican evening paper. They had not 
subscribed for the paper and wondered why 
it shoul] be sent to them. The only explana- 
tion which suggested itself was that some 
— committee was sending it to them, 

ut why a Republican newspaper should be 
sent to Republicans in a State which, it is 
conceded, will give a good round majority for 
the Republican Presidential ticket, they were 
at a loss to understand. 

The conclusion was quickly reached that 
the newspaper was not sent out by the Re- 
publican State Committee, because it con 
tained columns of abuse of the State organi- 
zation and its leaders who are running the 
campaign in the State for McKinley and 
Hobart and sound money. The natural con- 





culation of sound morey Republican litera- 
ture to the masses. When it realized that by 
its action the comn.ittee was indirectly at- 
tacking the regular Republican organization 
of the State, to which it has intrusted the 

4 t of the campaign, the distribution 
of the paper in question et its expense in this 
State was speedily stopped. 

It appears from the above that the 
right of the National Committee to 
send £0,000 copies of the paper through 
the United States mails as second- 
class matter is not questioned by the 
Sun. The right of the State Commit- 
tee to do the same thing, and of the 
people to receive them is not doubted. 

Attention was recently directed in 
these columns to the case of a Georgia 
paper that had placed on its subscrip- 
tion list whole pages of names found 
in a directory, of dead men as well as 
those alive, and sent the paper regu- 
larly to each one on account of a con- 
tract made with some politician or 
other personage who had an end to 
serve. 

This is all right. There is no law 
against it, and no reason why there 
should be one. It is the practice of 
the Post-Office Department, however, 
to take note of cases of this sort, and 
in a certain proportion of them the pa- 
per so sent is excluded from the mails 
at second-class rates. 

One is sometimes led to wonder why 
it is that rights or privileges in the 
mails are accorded to one man that 
would be refused to another, to politi- 
cal associations that would be refused 
to churches or chambers of commerce. 

A California paper advocating and 
promoting the great and growing in- 
terests connected with irrigation was 
recently excluded from the U. S. mails 
as second-class matter because a cer- 
tain company subscribed for several 
hundred copies, to be sent to men whose 
names were furnished by the company 
aforesaid, 
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THE GENERAL ADVERTISING 
AGENCIES OF N. Y. CITY. 


ROBERT R. REMINGTON, 


Mr. Robert R. Remington was born 
in the State of Pennsylvania, and re- 
ceived his education at Lafayette Col- 
lege. Subsequently he studied law, 
and in 1884 was admitted to the Bar 


handled through him and made a 
nucleus for subsequent business, The 
impetus thus given decided Mr. Rem- 
ington to drop the active practice of 
law. In 1887 he took his brother, E. 
P. Remington, into partnership with 
him, the firm title becoming Reming- 
ton Bros., this partnership continuing 
until June, 1896, when R. R. Reming 





Rosert R. ReMinGcTon. 


in Philadelphia, but he began the 
practice of his profession in Pitts- 
burg, whither he had promptly re- 
moved. While pursuing his profes- 
sion, he was appointed the represent- 
ative of the Pennsylvania, Ohio and 
West Virginia Press Association at 
Pittsburg. All the advertising matter 
of the region for this concern was 


ton bought out his brother’s interest. 

It was in 1890 that the concern in- 
vaded the metropolitan field, and New 
York is now its headquarters. The 
growth of tne business is said to have 
been quite remarkable, notably so since 
it came to New York. It isa field of 
its own, in which the Remington 
agency has won its success, for it places 








28 


advertisements, most largely, in two 
classes of newspapers, county seat 
publications and the leading city dailies. 
It counts among its patrons such repre- 
sentative concerns: the Chickering 
Piano Company, The Equitable Life 
Assurance Company,Cleveland Baking 
Powder Company, Enoch Morgan’s 
Sons, and many others of equal repu- 
tation. 

Although the control of the agency 
has again reverted to Mr. Remington, 
there will be no other change in the 
personnel, and the policy of the agency 
will remain the same. It is probable, 
too, that by reason of extension new 
business will be brought in. ‘‘ Rem- 
ington’s Newspaper Annual,’’ a news- 
paper handbook or directory, will be 
regularly continued. 

Mr. Remington, though a young 
man, is said to be one of the most far- 
seeing and judicious men in the line. 
The offices of the Remington Agency 
are in the Mutual Reserve Building. 


?o 
A PHASE OF ADVERTISING. 
Boston, Mass., Aug. 25, 1896. 
Editor of Printers’ INK: 
I inclose an advertisement from the New 
England Grocer which strikes me as illus- 


ADVERTISING WAGONS. | 


R. S. Hunt, the advertiser, will furnish 

ou with drivers or salesmen with fine 

| horses and advertising wagons with com- 
plete outfit, to do your selling to stores, 

| and advertising along the road through- 
out New England. This complete outfit 
will be let by the month or year. He will 
also take any part of the work on con- 

| tract and furnish a daily report of the 
work accomplished each day. A specialty 
made of exhibiting in fairs and stores. 
He can furnish you with lady exhibitors 
at any time. His references are from 
some of the largest firms in the United 
States, that he is now doing business for. 


R. S. HUNT, 
Advertiser and Distributor, } 
208 Chamber of Commerce, Boston, Mass. | 











trating a curious phas= of advertising. 
H. E. 





—— +0 
IN CINCINNATI. 
Cincinnati, O., Aug. 19, 1896. 

Editor of PRinTERs’ INK: 

Freeman, the perfumer, advertises giue in 
his window thus: 


MENDS ANYTHING 
| BUT BROKEN HEARTS. 











A down-town cigarist has a sign bearing 
these words: 


TELL OTHERS. 
IF NOT, TELL US. 





J. J. 


PRINTERS’ 


INK. 


IN SAN FRANCISCO. 
22% Geary St., t 
San Francisco, Aug. 13, 1896. 
Editor of Printers’ Ink: 
The Fresno (Cal.) Zafositor recently con- 
tained the inclosed undertaker’s ad. Fresno 





ATTBNTION! SINNBRS! 


Hot Stuff Coffins 


Asbestos! Asbestos! 


My Factory at Shelby- 
ville is turning out a line 
of Asbestos Coffins that are 
rapidly going out of sight. 
No one need fear the here- 
after, as I guarantee to see 
a corpse through without 
singeing a hair. 

W. PARKER LYON, 
Philanthropist and 
Furniture King 
is a hot place, but this ad is several degrees 


warmer than anything else I ever saw fron 
there. FREDERICK OMEN. 





FORESTERS. 
“ Tue Forester OF AMERICA,” 
W. D. S. Harrington, Secretary and 
Manager. 
14 McAllister St., 
San Francisco, Aug. 22, 1896. 
Editor of Printers’ Ink: 

I receive Printers’ Ink regularly, and profit 
by the careful reading of its contents. In 
your issue of Aug. r2th I notice a statement 
that the “ Ancient Order of Foresters has a 
membership of over 100,000, and is represent- 
ed by seven newspapers, whose combined 
circulation is 13,365 copies each issue.” 

The Ancient Order of Foresters (English 
Foresters) has a membership in Canada 
and the United States of something over 
24,000 (I cannot give exact figures), and is 
represented by three newspapers (circulation 
unknown to me). There is another society of 
Foresters, of which this journal is the official 
organ, called the Foresters of America, and 
the membership is over 120,000, confined to 
the United States alone. Four papers are 
published in the interest of the order. I can 
only speak for the circulation of 7he For- 
exter of America, which is 5 000 bona fide 
subscribers. We often print 2,000 extra copies 
on special occasions. 

Believing that you do not desire to do any 
one injustice and that you will correct the 
statement made, I send you the above facts. 


I remain yours a 
- D. S. Harrincton, 


Manager The Forester of America. 
++ > 
ADVERTISING does not consist in keeping a 
fine assortment cf goods on your shelves, but 
in letting people know they are there, 
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DEPARTMENT OF CRITICISM. 
By Charles Austin Bates. 


Pp pen everywhere are invited to 
ions for the aye ee of this de 


- ‘will ec criticised aio wa rankly and fairly, Send your fe me Ae Aye circulars, k- 4 
; lets, novelties, ‘ell me your advertising troubles—perhaps I can lighten them. 





ADVERTISING IN GENERAL. 
Wituams & Rocers, t 





Publishers of School Books, 
RocuestEr, N. Y., Aug. 6, 1896. 
Mr. Charles Aus‘in Bates, New York: 

Dear Sir—I send you, under separate 
over, some of our advertising matter for 
-riticism. 

We aim to make this matter attractive both 
to the eye and the mind, and in doing this do 
ot spare either money or labor. 

Our catalogue, which is included in the 
vackage, has been very favorably received b 
ur customers and others, and I trust it will 
nlease you. Very — yours, 

J. E. Kine, Adv. Mgr. 

The printed matter sent out by this 
oncern to advertise its publications is 
f a uniformly excellent character. 
Chere is nothing startling about it. 
Chere is nothing unusual or original 
bout it. It is simply good, plain 

printing of suitable quality. There is 
no attempt at useless and superfluous 
ornamentation, and yet a sufficient 
number of colors are used to make the 
pages attractive and to bring out tne 
important points of the text. 

This matter is, I presume, sent to 
teachers and boards of trustees who 
have to do with the purchase or adop- 
tion of school books, and I should 
think ought to produce very satisfactory 
results. One of the principal reasons 
for this being the fact that very little 
of the printed matter that is sent to 
this class of people is of the quality 
likely to secure attention. 

To reach all of the people likely to 
he interested requires very large ‘edi. 
tions of printed matter, and a great 
many business men seem to think that 
the fact of a large edition eliminates 
the necessity for good printing. They 
will tell you that, of course, if the edi- 
tion was only 1,000 or 5,000 that they 
could afford to send out something 
good, but as they get out 50,000 or 
100,000 it is impossible to use good 
printing, and they must resort to some- 
thing cheap 

They never made a greater mistake 
than this. One thousand people is 
just as good as another thousand peo- 
ple. If it’s a good thing to send hand- 
some printed matter to 1,000 people, 
it is an equally good thing to send 


to send matter for criticism ; to propound rund prokiens and 


29 


~w~wewwe. 


ment. Anyth ng to adver- 
boo! 





handsome printed matter to 49,000 
other equally good people. If it’s poor 
policy to send out a single thousand 
circulars cheaply printed, it’s just fifty 
times as bad policy to send out 50,000 
cheap circulars. 

People teli me sometimes that it isa 
useless waste of money to send fine 
printing to farmers and to people in 
small towns. They say that these 
folks are not used to getting fine print- 
ing and that, therefore, the common 
stuff is just as good. That's just where 
they make an enormous mistake. The 
mere fact that the farmer is not used 
to receiving handsome printed mat'er 
is a strong argument in favor of its 
use. If he sees only common stuff 
and you send him handsome matter, 
you will get just so much more atten- 
tion. As a matter of fact I believe 
that farmers get a good deal of hand- 
some printed matter. I imagine that 
many thousands of seed catalogues 
reach him every year, and the average 
seed catalogue is rather ornate. 

* # 
* 

I shall not attempt to answer the 
following letter because the informa- 
tion given in it is much too indefinite. 
I don’t like hypothetical questions. I 
like to know what I am thinking about 
and what I am talking about. 


BincuamTon, N. Y., August 7, 1896. 
GENTLEMEN—I would be glad to have your 
Mr. Charles Austin Bates give me, through 
Printers’ Ink, his opinion as to how much 
should be spent in advertising the following 
business—advertising to be done by circulars, 
booklets, etc., and to be followed by sales- 
men: 
Article is a specialty, selling at $65 each. 
I buy it from factory at $27. This gives my 
margin at $38. I pay my salesmen or agents 
$23 commission, leaving myself a gross profit 
of $1 Saying I have the average expense 
of ae etc., how much can I afford to spend 
in advertising ? 
My present average is about 2,000 articles, 
$13>,000 worth of business and $30,000 
Yours very Agog 
Dix. 
N. B. The specialty is an akon neces- 
sity in groceries, general stores and meat 
markets. 


I can answer this man’s question in 
a general way, and it is ‘in reality a 
definite answer to his and similar ques- 


or 
gross profit yearly. 
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tions if the askers will simply think a 
little bit. 

Enough money should be spent in 
advertising a business to make sales. 
A business can’t exist unless sales are 
made. They can either be made by 
advertising or they cannot. Trial will 
tell. Trial will also tell how much 
money it is necessary to spend to make 
a certain number of sales. If you find 
that there is a profit left after you have 
expended the necessary amount, go 
ahead with the business. If there is 
no profit left, you had better close that 
business and go into something that 
will stand advertising. 

The amount of money a man should 
spend in advertising depends very large- 
ly on how much business he is pre- 
pared to do and how much he wants 
todo. Advertising will sell anything 
that ought to be sold. That’s a broad 
statement and perhaps some may take 
exception to it, but it can be figured 
out as absolutely truthful in every 
case. If anybody has any doubts on 
this subject I shall be pleased to hear 
from him with his problem. 

* 

From the Record Printing Company 
of Cedar Rapids, Iowa--that is to say, 
I presume it is Iowa (there is nothing 
on the envelope or its inclosed printed 
matter to indicate whether it is Iowa 
or Alaska)—I have received a blotter 
that makes one good point for those 
who believe in blotter advertising. 

A peculiar thing about this blotter is 
that it blots. Most of the advertising 
blotters sent out don’t blet—at least 
not in the way they are intended to 
blot. They are su; posed to absorb 
the superfluous ink from the paper. 
Nine out of ten of them simply distrib- 
ute that ink over a larger territory of 
the paper. They don’t absorb an atom 
of it. 

When you are going to send out 
blotters be very particular about the 
quality of the stock you use, so that the 
recipient will not have reason to swear 
at you for spoiling his manuscript. 
Provocating profanity is not likely to 
be profitable advertising. 

# 
InpIANA, Pa., Aug. 15, 1896. 
Mr. Charles Austin Bates: 

Herewith I send you a little circular which 
we recently mailed to the merchants of our 
town and which proved a winner. Was it the 
merit of the thing that brought us increased 


business, or what was it? Yours truly, 
Wa tter H. Jackson. 


The little circular sent with the fore- 
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going letter seems to be a pretty good 
thing. It is inclosed in an envelo 

on the front of which is printed, ‘* It 
paid 200 per cent clear profit in two 
weeks.” Naturally a man wants to 
know what it was. His first thought 
‘eng is of stock speculation, and 

is second of green-goods. 

The circular is a neat, little four- 
page affair, the first page of which 
bears the title, ‘‘ Dull Times.” The 
rest of it follows: 

IF YOU REMEMBER, 
about a month ago you received from us a 
little circular similar to this. 

That was our advertisement. 

It was a good one. 

It paid us over 200 per cent clear profit. 

ow ? 

Well, it reminded aon le that the /rdiana 
County Gazette is the best advertising me- 
dium as well as the favorite county paper. 

Maybe yon didn’t catch on; but others 
did, and the new business caused us to smile 
—it actually did. 

Most of this new business was in the way 
of locals--cheap, you know, only sc. a line— 
and the locals, too, seem to have caught on, 
for the same people are still advertising 
with us. 

Don’t want to bore you--rather have you 
write up a batch of locals and send them in 
for next week’s Gazette 

REMEMBER!! 

Nearly 3,800 copies each issue. 

We write display ads for the asking, and 
will help you 

LICK DULL TIMES. 
THE GAZETTE. 

The only trouble with it is that it is 
too colloquial. Perhaps I might say 
it is alittle bit too ‘‘flip.”” The circu- 
lar is presumably addressed to business 
men, and business men are supposed 
to be dignified, sensible creatures, who 
may be best approached by piain, 
knock-down dollars and cents argu- 
ments, 

*% 
* 
READY-MADE ADS. 


[I do not write these ready-made ads. They are 
taken wherever they are found, and credit is 
ven to the euthor when he is known. Contri- 
utions of bright ads are solicited. The name 
and address of the writer will be printed, if he 
wishes it to be.—C. A. B.] 





lor Furniture. 


We Are 
Candidates 


Not for Office, 

But for Trade. 

Our platform is **Good Values at Low 

Prices ’—entire stock of Furniture going at 

prices to insure quick sales during the month 

of August. We want sound money for our 

goods, but not enough to change the financial 

policy of the country. Gold, silver or paper 

will do. Some very desirable baby carriages 
left. Will be sold cheap, 
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For Hardware. 


When You See 
Prices Quoted 


for anything in my line, don’t forget 
that you can get the same thing of me 
as low and often lower. 

I Never Allow Any One 

To Undersell Me!!! 


Now is the time to look up your Hay- 
ing Tools, and to see about Paris Green. 





For Pianos. 


Every One 


Who contemplates 
purchasing a 


Piano 


should visit our warerooms this week. Also 
those who would like to secure a bargain in 
a slightly used or second-hand piano. Those 
who called last week immediately recognized 
the advantage of buying a slightly used 
piano just as good as new, made by a firm 
that has held, for a long period of years, an 
honorable place in the history of pianoforte 
manufacture, rather than to buy a cheap 
piano with nothing to recommend it but the 
case. The prices on these many used up- 
right pianos place them within reach of every- 
body and we are selling them on terms to 
suit the purchaser. 

Thirty-five years of piano selling has given 
this house an established reputation for al- 
— having what we advertise and always 
making our guarantees good. Every piano 
in this sale is FULLY GUARANTEED for 
five years. 





For a Shirt Maker. 


There’s a Trick 


of fit—a knack of elegance about the 
$1.50 Negligee Shirt. That why it's 
** one-fifty.’ 

We've caught that knack—have put it 
into our “ Dollar’’ Madras Shirt. 
That’s what makes ours such a guod 
** Dollar’ Shirt—the best we know. 





For Hardware. 


Good 
Housekeepers 


Say they would like Tinware for all around 
kitchen work better than any other ware if it 
did not rust. You may not know, but we 
have got tinware that is warranted not to 
rust. It’s the celebrated 
Anti-Rust Ware. 

Now, there are several makes of this tin- 

ware, all good—some better— one best, that’s 


ours. 
The Lisk. 


Look for the label on the bottom of every 
piece, and refuse the ware if the label is not 
there. The label is a solid guarantee that 
the ware will not rust. 

In addition to its anti-rust properties it is 
made of the very best heavy stock and in the 
very best manner. In short, it is the most 
economical ware to buy and the cheapest in 
the end, 


INK. 
For Furniture, Carpets, etc 


We Want 
Somebody’s Ear. 


Somebody who in the near future 
will buy carpets, furniture, pictures, 
or things of that sort. We want 

*« youto remember that our assortment 
of these goods is very large, very 
handsome and very reasonable in 
price. Be sure and call on us before 
you make any purchases. 


$I 


We are ready to make special ar- 
rangements regarding payment for 
goods purchased of us. 





For a Business College. 
Enterprising, 
Reliable 
and Thorough. 


These are cardinal character- 
istics of our school. These 
features give a school the 
quality which young people 
seek in education. Hunt- 
singer’s has them and many 
other desirable merits. 





For Shirts. 
Are You Alive 


to the importance of “‘Shirt?”’ 
A new negligee or two will 
brighten up your vacation 
outfit wonderfully. Some 
handsome new designs —sep- 
arate collars and cuffs— 


ONE DOLLAR. 





For a Hardware Dealer. 
DON’T 
waste your time wishing the breeze 
| could get through every door in the house 
| without letting in all the flies from the street, 
| but telephone us and we will furnish you 
with screen doors and trimmings for $1. 
hen the temperature gets up to de- 

grees in the shade, a freezer would soon 
freeze enough material to make you forget 
the heat. 

Housekeepers, who can their own fruits, 
make their own jellies, should have one of our 
presses. 








For Paint. 


Will it Spread ? 


What? Fame 
or Paint? Both. 
Its fame has gone broadcast, 
and all users know that it 
spreads well under the brush. 





For any Business. 


Wise or 
Otherwise ! 


A wise man always buys where 
he can save, even though it is 
but a cent or two. The place 
you can do this is at 
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BANK ADVERTISING. 


The art of newspaper advertising is 
one that bankers as a class do not seem 
to understand or appreciate. Com- 
paratively few banks pay much atten- 
tion to this means of reaching the pub- 
lic. Like physicians of the old school 
they are bound by a narrow code of 
ethics, and seem to consider it unpro- 
fessional to publish more than the 
bank’s card in a few lines of small 
type, when they advertise at all. The 
banking laws oblige them to publish 
statements, but this is done for the 
protection and information of the pub- 
lic, and not because bankers as a class 
acknowledge the benefits of newspaper 
advertising. 

Among the twenty-two State and 
national banks of Detroit there are 
only half a dozen that make any pre- 
tense of regular advertising, and only 
two or three which do intelligent, sys- 
tematic work, although quite a number 
issue leaflets for distribution among 
their customers, and occasionally put 
cards in some programme or similar 
vehicle of doubtful utility and limited 
circulation, Without disparaging the 
efforts of several other live, wide- 
awake bankers, it can be stated that 
George R. Angell, vice president of 
the City Savings Bank, holds the palm 
for being the most ingenious and sys- 
tematic bank advertiser in Detroit. 
Every Saturday he takes up consider- 
able space in the newspapers, using 
large display type to catch the reader’s 
eye. Here are some that have ap- 
peared during the past few weeks, 
coupled with the usual list of officers 
and directors : 

Are your dollars dead or alive? If you 
carry them in your pocket they are dead. If 

ou put them in the City Savings Bank they 

come alive, begin to grow and attract others 
tothem. Try it, and see if it isn’t true. 

The great things of the world have been 
done by the savers, the thrifty, and those who 
have wasted their resources have been their 
slaves. Young man, young woman, don’t 
become the slaves of any one; join the ranks 
of the savers in the City Savings Bank and 
be independent. 

A rolling stone gathers no moss, and the 
idle doilar gathers no interest. If you con- 
sider the earning ap of money you would 


never let a dollar lie idle, but would deposit 
it where it wou'd draw interest. When you 
spend 20 cents a day unnecessarily you never 
consider that it will draw no interest, and 
represents buried capital to you, which, if 
deposited at a fair rate of interest, would 
amount to $11,000 in fifty years. Put your 
idle dollars at work in the City Savings Bank. 

“*What a man I would be, and what sights 
I would see”’ (runs the old song) “if I had 
but a thousand a year.” The City Savings 
Bank will put you in the way of being “‘ the 
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man” (or woman either) and “seeing the 
sights”’ if you open a savings account and 
add to it systematically. 

Money in the pocket grows less. You 
know that, don’t you, but still you carry it 
there. Money in the bank increases. You 
know that too, but neglect to put it there. 
Be advised in your own interest and open a 
savings account now in the City Savings 
Bank. 

“* We don’t want our children to be stingy ” 
—an excuse, another writer says, given by 
many parents for teaching their aires, by 
example, that money is an article to be spent 
only, not saved. And then he asks the ques- 
tion, ‘Do you want your children to be 
spendthrifts?” We say, if not, open a sav- 
arent for them in the City Savings 

ank, 

The nucleus of a fortune are the pennies 
you and I scorn to carry and spend on trifles, 
not knowing that 2% cents a = means $10 
a year, but by accumulating it means a modest 
fortune in half the space of life—and a fort- 
une is oftener saved than made in these days 
of great competition. Lay the foundation of 
your fortune now by opening an account in 
the City Savings Bank. 

A little nest egg hatches wonderful things 
in the way of a fortune if properly set and 
tended. Set the nest egg with us at once, 
where it and the accumulation will draw a 
liberal rate of interest, and tend regularly 
with a deposit of all your spare cash, and 
the City Savings Bank will do the rest for 
you. Try it. 

Habit is man’s best friend or his worst 
enemy. Why not drop the habit of spending 
money in useless ways and begin the saving 
habit, etc. 

Money is power. A full purse never lacks 
friends. It gives endless Sy ep for 
doing good, opens wide the door to educa- 
tion, art, music, society, travel and all cult- 
ure. It commands pe pete Romeo wisdom, 
talent, influence. It gives you confidence in 

ourself and attracts the confidence of otl.ers. 

gin filling your purse, etc. 

These are samples of Mr. Angell’s 
vigorous style of advertising. The 
first part is always set in large, black 
display type, making a catchy ad, 
which never fails to hit the bull’s-eye. 
Mr. Angell is setting a good example 
for other bankers to follow in the line 
of advertising. —Detroit Tribune. 


ic Re aes 

THE coal and gas industries are 
represented by seven newspapers, with 
a combined circulation of 12,760. 


D. O. Haynes & Co., publishers of 
the Pharmaceutical Era of New York, 
furnish a written statement that no is- 
sue of that publication during the year 
1895 fell below 10,000 copies. Had 
this statement been received before 
the 1895 Directory went to press, the 
paper would have been rated ‘‘ small- 
est issue during the year not less than 
10,000.’ They are now making ad- 
vertising contracts with the stipulation 
that the circulation shall not fall below 
that figure. This is the only weekly 
pharmaceutical paper in America, 
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FOR BOOMING MORTON. | 


A jotgmense 7 $422 58, including costs, has | 
been P Court, in favor 
of Ste hen G. pn and against Charles 
W. Hackett, Chairman of the Republican 
State Committee, of New York. The claim 
was assigned to Mr. Patterson b William P. | 
Mabson, proprietor of the Searchlight, pub-| 
lished at Austin, Tex., in order to avoid the | 
trouble of giving an undertaking to secure 
costs inet is required of non-resident plaint- 
iffs. Mr. Mabson says that the Republican 
machine of New York State, in a Morton- 
booming tour of the South, made an arrange- 
ment with him to print numerous cuts and 
articles advocating the nomination of “yo 
Mr. Mabson valued the services at $396, for | 
which es suit was brought. The cummene | 
was served on Chairman Hackett on June 30, 
but he did not appear in defense of the action. 
The complaint stated that the articles were| { 
ublished between February 20 and May 2 
ast. The jud ao was entered on default. 


—Newspaper Maker. 


——_ 
BICYCLE ADVERTISING. 

More money has been spent in this country 
during the past twelve months in advertising 
bicycles than any otherarticle of manufacture, 
and yet out of the several hundred bicycle 
makers there are less than a score who could 
properly be classed as “* general advertisers.”’ 
Further, notwithstanding the overwhelmin 
demand for bicycles both this season an 
last, the ‘‘ general advertisers’? have done | 
and. are doing the bulk of the business, and, 
with one or two exceptions, they have not 
found it necessary to resort to the cutting of | 
prices. This is only natural, for people will | 
not pay $100 for the indifferent product of 
some unknown manufacturer.—Profitadle 
Advertising. 

——— + —~ + 
TWO MUCH PUBLICITY. 
Excited Gent—You go to Jericho with your | 
aper ! 
_ itor (who is used to it)—What’s up now? 

Excited Gent—You stated the day before 

esterday that a thief had entered my room, 

open my desk and stolen a sum of 

money, but that, Sosamaeets he had over-| 
u 














| 


looked the gold watch whic sually lies in 
the bottom drawer. 

Editor—Well, I believe the facts are stated 
correctly. 


Excited Gent —They’re correct enough. 
But what is the result? That infamous man 
comes again last night and fetches the watch! 
— Exchange. 


ARRANGED BY STATES. 


Advertisements under ler this he head 50 certs a } Shae 
Must be 
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KENTUCKY. 


Bye 4 4 ayepay baa 12 000 copies 


iy covers the homes 

of the city and cuhuahe. Now in its ts twelfth ear. 

send, for sees ond on TR H, D. LA 
iw, 


UTH to 
, & York, Special News- 
paper Representative. 
THE FARMERS’ HOME JOURNAL, LOUISVILLE, 


gous to the better class of farmers and stockme: 
— Soe and Ten 
trusted b; 








have money to buy what they see advertised 
they want it. Sample copy free. 


MICHIGAN. 


I ee COURIER. Circulation around De- 
a grantor than other weekly. The fam- 
ily a. of Wayne County. 
Rh KSON (Mich.) pace morning, Sante’ 
d twice a week ; also EVENING P* 


leaders in their jh 2. fields. Exclusive 
Associ ess franchise. Only morning news- 
paper in this section. All modern improve- 
ee "ne leading advertisers in the country 
resented in their col Informa- 

tion of o1 HD D. LA COSTE, ‘38 Park Row, N . 2. 


MISSOURI. 


Tes West Plains, Mo., leading paper in 
pay a farming and f t-growing 
Write for rates. 

















district in 
ine reach the 50,000 lead and zinc miners of 
Southwest Missouri, use the columns of the 
Webb City Daily and Weekly SENTINEL (successor 
| tothe Trwes). A live, progressive and up-to-date 


newspaper. 
MONTANA. 


I ELENA INDEPENDENT — 6,240 Daily 

Sunday, a ven Leadin 
the re Si H.D. LaCOST: 
New York, ean 


NEW YORK. 


Bs: so eis ce tog | Sor eeveccoete, — 
hotographic uctions of the 
best retail pp Lm to ‘be found in the va- 
rious publications of the English-speaking world, 
ogether with h sugges- 
tions aan A —— -lines, sending ing 
| display of advertisements. The on 
Cereal in the world devoted exclusively to —d 
| tail advertisers weet to the men who vette a 
set their ads. Printers get many 
— for display — it. Subscription price $4 $4 
ayear. Sample copy of oe free. vertis- 
ing Tae rates on application. AINS PUBLISHING 
Box 572, New York. 











“i 
newspaper 
38 Park Row, 
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NORTH CAROLINA. 


N ECKLENBURG County is third in 7 
4 and wealth in North Carolina. "The M 
lenburg Times leads all other womly --_. oh 
Mecklenburg Coun In fact it has more sub- 
scribers in the coun y than ail other weekly pa- 
pers published here. It is Ry best advertising, 
medium AL = county. . C. DOWD, Editor 
and Proprie' 








handed in one week in 





CALIFORNIA. 


~OUTHERN CALIFORNIA’S matchless paper, 
Sy 
Los Angeles Trwes. Circe’n over 18,000 Miaily: 





OHIO. 


aaron MORNING Times, EVENING 
WEEKLY TiMEs-NEws, 14,000 daily L506 





weekly. 





IOWA. 


I EADING _—- and weekly 
4 Ohio. THE VINDICATOR, 
d., 6,000 weekly. 


epere in my | 
oungstown, 8,400 





DPBcet= HERALD, founded a Family 
circulation; up to date ; circulation steadily 
increasing. Is it on your list t 


PENNSYLVANIA. 











W ERKLY SENTINEL, Carroll, twelve-page | | NTELLIGENCER, Doylestown, Pa. Oldest 

paper all home pr — ~~ pares Gronvenee pers in the county—weekly established a 
of an: eekly in county coun y R daily 886 ; in the 
ell. 4 ‘Dare is the ay ~ Seite in one Bey; the onl journals owning Ptheir home; 
of Iowa's best an | es. hee low, perhaps not only me nate A ~~ Fy rs in the county, 
so low as with the circulation. = | never having aes nor Patent 
they are on circulation, and pay sheets. Send for" a ve de reulation. 

ad CHALL & CO., Doylestown, +g 
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NEW JERSEY. 


a - almost ee ae village oa ay ee the Red 








ISTER has ndent. 
The , ~ ¥- prints from { court tes zou lumns of 
village happenings every wee! 
TENNESSEE. 





‘|e WOMAN’S HEALTH AND HOME JOUR- 
NAL, Chattanooga, Tenn., a month 

and “all-round famil 

circulation each month. 10, 

vertiser of its class in the "South Subscribers, 

advertisers and canvassers wanted. 
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2,600 D. & 8. 
8,000 Weekly. 


Lynchburg NEWS 





per cent of time and entire- 
relieves — and age 
to 





52-56 Illinois 8t., Chicage 





50,000 people. The 


C{BATTANOOGA, Tenn., has 
EVENING NEws has has 35,000 000 readers. It —— 
iy 





up-to-date 
report, Mergenthaler 1 machines, perfecting press. 
Serves all nearby rail. Ledge every on, 
local circulation. 

















‘ore! advertising an r ‘in the Soi th. 
oes . vem 4 ” 
VIRGINIA. 

] YNCHBURG NEWS has the largest circulation 
4 of any r west of Richmond. Has vg 

one rate tor advert No “special ” 

anyone. Any info: ion of H. D. LACOSTE: 38 

Park ew York, Manager Foreign Adver- 

WASHINGTON. 

oes TIMES. 

 EATTLE TIMES is the best. 

4‘ 











| ‘HE people is the home paper of Seattle’s 60,000 
afternoon daily, the Tues, has 


EATTLE 
S*4 A, adil circulation of any evening paper 
ae of San Francisco. 


WISCONSIN. 


Q@ CPERIOR makes 23,000 barrels flour every 

\ twenty-four hours. This is only one of her | 
many industries. She has largest coal docks in | 
the world. The TELEGRAM is — leading paper 

in Northern Wisconsin, 5,500 daily. pave a 
H. D. LA COSTE, 38 Park Row, New Yor! 


CANADA. 


86.01 0 ) 4 Quobee "E DESBAR. weer y Fame 
ontreal. 














The Evening 
~~ Journal, 


JERSEY CITY, N. J. 
Average Daily Circulation for 1895, 
14,362. 


Guaranteed by American Newspaper Directory. 


The Binghamton Leader 


FIRST-CLASS 

PENNY AFTERNOON PAPER 
Most important daily in that city, command- 
ing the respect and confidence of readers and 
advertisers alike, both at home and abroad. 
Average circulation Sonera why issue 1895, 
Daily, 8,7453 \\ — 4,000. Both 

guaranteed under Rowell’s $100 forfeit. 
THE S.C. BECKWITH SPECIAL AGENCY, 

Sole Agents Foreign Advertising, 

NEW YORK axp CHICAGO. 


“FISHERS OF MEN” 


The shrewd advertiser who drops his 








| nto the Jackson, Tenn., 


as we HIG... 

catch. 
panes & morning r in a radius of 
one hundred mi lea a veritable Alex- 
ander Selkirk in its hay Jack- 


son is an u te city of ~~ 
habitants without a clam ©: 





HAWAIIAN ISLANDS. 


QTAR— The live, popular 
A Lo =e Covers the group 





and weekly. 
the coun ° 











Displayed Advertisements. 
50 cents a line ; $100 a # @ page; 25 per cent 


extra for specified position—if granted. 
Must be handed in one week in advance. 


Shrine FORCE KEE UQNS Send 











r lists. E. IT. § 2 lehem, Pa. 
Taz TOPEKA, KANSAS 
Clreulation 7,600 
— than any other 


ress C. Geo. ng gg Marquette B 
Chicago, Til, Western Agent 
CIRCULATION. 


4 YEARS 3a 
THE RECORD OF 


OLD. 
BRIDGEPORT’S ONLY MORNING PAPER, 


THE MORNING UNION. 


BRIDGEPORT, CONN. 
e@ ..RATES ARE LOW.. a 





THOUSAND 


teed—larger circula- 
fiineas weekly. For rates, | ments. The Geo. 
ldg.. | them 


| 
| 
| 
| 


| 
| 


mummy. 
000 people 


and 
The sade ist is the key to the situation. 
L, J. BRooxs, Prop’r, Jackson, Tenn. 
H. D. LA COSTE, 


EASTERN REPRESENTATIVE, 36 PARK Row.N.Y. 


ARE YOU AN ADVERTISER ? 


See that you get what you pay for. 

Keep track of your advertisements. 

me: one you get the proper position and 
rrect number of insertions. 


iid for sale Corte for Checking Advertise- 
Hi ge cto Advertising Co. use 
have nm sold 








to advertisers all ov A the country. 
This system 1s the best yet invented. 
These cards are easily read and taken care of. 
very advertiser should have them. 


PRICE AS FOLLOWS: 
109, $2.50; 500, $3.50; 1000, $5.00. 
For Sample Card send 2c. stamp. 


OHNSTON, Manager Printers’ Ink 
ress, 10 Spruce Street, New York, 
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47 Daily Papers 


are published in New Jersey; oaly 
16 are credited with a circulation 
in actual figures. This paper is one 
of the 16.—American Newspaper 
Directory for 1896. 


THE WEWARK 
EVENING NEWS 


The only English daily paper in 
Newark accorded a circulation in 
actual figures, besides having credit 
as state above, has also the largest 
circulation of any paper in Newark, 
in Essex County, in the Sixth Con- 
gressional District, and the largest 
circulation of any daily paper in the 
entire State. 
The circulation for 1895 was 


35,240 


and the American Newspaper Direct- 
ory guarantees its accuracy by a 
reward of One Hundred Dollars, 
payable to the first person who suc- 
cessfully assails it. 
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From Ocean 
To Ocean 


Did 


The Union 
Gospel News 


Finds its Wav 


Being undenominational and 4 
reaching thousands of homes 
mot reached by any other 
paper of its kind. 
2 


Advertisers know its value 
Published every Thursda 
Write for tates. 


Fe 


. The. ee 
Union Gospel News, | 
Cleveland, Ohio. 


Address 


8 
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to Cents a Copy. 


GODEYS 
MAGAZINE. 


RAISE IN 
RATES... 


=—— 
—— 


“On September rst, 1896, the following 
new rates go into effect : 
Full page, - = = $150.00 
One-half page,=- - 75.00 
One-quarter page, 37-50 
$1.00 per Nonpareil line on 
ads LESS than quarter-page 
Special Rates for Covers and Position 
Pages by Contract only 
DISCOUNTS. 
3 months, - - 5 per cent 
“ im 
= = 20 “ee 


Positively no deviation 
from above rates. 


GODEY’S MAGAZINE for 
September advances a surpris- 
ing array of testimony to prove 
that Anna Ella Carroll should be 
ranked among the world’s great- 
est strategists. It is shown that 
she planned some of the most 
brilliant and important cam- 
paigns of the Civil War which 
gave success to the Union forces. 
She has been called ‘* The 
Secret [Member of Lincoln’s 
Cabinet,’’ and the woman 
that saved the Union. 


Guaranteed circulation for 1896, 
one million copies. 


Send for rate card. 


THE GODEY COMPANY, 


52 Lafayette Place, 


35 


$1.00 a Year. 


New York. 
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DO YOU PUBLISH 
[ HEWSPLPER ? 


Are you keeping a record of your 
issues ? 


Do your actual issues average more 
than a thousand copies? 


If so, you can have the exact figures 
inserted in the American Newspaper 
Directory for 1897, showing the actual 
average issue or sale during the entire 
year 1896. It will cost you nothing— 
provided you furnish the requisite in- 
formation, duly signed and dated, and 
in a form that will insure the informa- 
tion being definite. 

Circulation statements to insure at- 
tention should cover every issue in 
1896, and be sent in not earlier than 
January 2d or later than January 16th, 
1897. 

All communications should be addressed 


Editor AMERICAN NEWSPAPER 
DIRECTORY, 
to Spruce Street, New York. 





We can Equip 


both your Newspaper 
and Job Room with the most 
efficient machines built. 


TATTOO these names upon 
your brain and investigate ! 





‘6 CENTURY 
PONY.”’ 


We build both! 


Campbell Printing 
Press & Mfg. Co. 


6 Madison Avenue, New York 
334 Dearborn Street, Chicago 











A Guaranty. 





The... 
Anaconda 


(Montana) 


Standard 





eeeesesosese 








Guarantees its advertisers a Patp circulation, Daily and 
Sunday, THREE Times GREATER than that of any other 
newspaper published in the State of Montana. 
tising contracts will be made subject to this guaranty. 
Only daily newspaper in the great Northwest furnishing 
advertisers with a sworn circulation statement. 


Sunday, - - 10,227 
Daily, - - - 9,589 


Adver- 


' Average. 
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Place 

Your 

Advertising 

Ina 

Paper ~ 

Of 

Proven 

Circulation. 

Such a 

Publication 

Is 

The 

Daily News 

Des Moines 

lowa. 

Average sworn circulation 
for five months ending 
June 30, 1896 


14,871 


Eastern Office 





Room 1227 Am. Tract S. Bldg 
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ALBANY, N. Y. 
EIGHTY-FOURTH YEAR. 
At the Capital City of the Empire State. 


» The Political struggle of the Fall 
? of 1896 will be the greatest this 
Nation has ever experienced. New 
? York State will be the great Battle 
? Ground. The Six Million People in 
its confines will read every day of 
: this great battle in the columns of 
the leading newspaper, 


The Albany Argus 


(Daily, Sunday and Semi-Weekly) 


the oldest and acknowledged lead- 
? ing Democratic Paper of the State, 
> under new editorial and business 
management. 

Nearly half a million people read 
? its columns every day. Sagacious 
) advertisers make their announce- 
ments in its columns. 

Rates, sample copies, etc., on ap- 
plication. 


THE ARGUS CO., 
Broadway and Beaver Street, 
ALBANY, N. Y. 
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TEMPLE COURT, New York. 
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SPIRITUALIST PAPER_____—_——" 


Light of Truth. 


Established 1886. 


Circulation 2 7, 000 WEEKLY. 


SEND FOR SAMPLE COPY. 


* 


FRANK E. MORRISON, 
Publisher’s Special Agent, 


LYNN S. ABBOTT, in charge Chicago Office. 


BOYCE BUILDING, Chicago. 


Sid 








38 PRINTERS’ INK. 
The ONE sure way to get at 
the bulk of Peoria (Ills.) people is to 
use their BEST TWO papers. 


THE 


Peoria Daily Transcript 


(Seven Mornings a Week and Weekly) 





THE 


Peoria Evening Times, 


(Six Evenings a Week) 


COMBINED CIRCULATION 
exceeds 10,000 copies a day. 
RATES FIRM BUT NOT HIG#. 








Eastern Office : 150 Nassau St., New York. 





The City of Homes 


is a fruitful field for advertising. Brooklyn 


is a Home City and 


re Standard 


ex[nion 


MURAT HALSTEAD, Editor, 


is the paper that gets right into the heart of the 
home circle. Each copy has an entire family as 
an audience. A clean paper for clean people. 
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[ayTon’s 


CENTENNIAL YEAR 
FINDS THE ..... 


A 











News and limes 


Firmly intrenched as the representative home 
newspapeis of that section. 

Being complete, aggressive journals they 
have for many years enjoyed a prosperous 
existence and are held in high regard in the 
homes of the City and surrounding territory. 

This popularity, right at home, is what 
makes them of especi.l value to advertisers. 
The confidence won by these papers by an 
honorable existence of many years makes 
them valuable. 








Morning Times, iis: 1844 











A combined circulation of 14,000 Daily is 
offered. For any information as to rates, 
character of circulation, etc., address 


sNew vor. H. D. LA COSTE, eater, 
TMM TTT 
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as IN > ae 'N > 
eu gep-/F YOU PUT IT gn 


TaenGe  /N THE POST) =§=6RNTCOT 
} IT PAYS-9q | SMC 
Zonya 


Texas Newspapers 
A SATISFIED ADVERTISER. 


Office of Lagrange Texas, 

F, J. MCREYNOLDS, April 24, 1896.—Will 

Schulenburg, Texas. $ place another ad with 

, ‘ you soon, The ad above 

WOVEN WIRE FENCING. } feferred to was also 

J placed in the Galveston 

Punea Bate ce Ouler des and Dallas News for the 

Height Up to Fifty-six Inches. same length of time, but 

THE POST brought as 

many inquiries as both 

the other papers. Yours truly, 

F, J. REYNOLDS. 














MORAL: Put your ‘‘ads” in THE POST; it covers 


the territory and its readers patronize its advertisers. 


THE HOUSTON POST 


Carries more local ‘‘ ads” than any Texas paper. 

carries more State ‘‘ ads” than any Texas paper. 

carries more foreign ‘‘ads” than any Texas paper. 

more thoroughly covers South, East and West 
Texas than any other newspaper. 

‘“‘ads” bring bigger and better results than any 
other Texas paper. 


FOR RATES SEE 
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wow 


ave You ame 
red 


Any one of the papers in Kansas City, except the one 


referred to below, and did you get results commensu- 
rate with the outlay? If not, try the 


ansas City Worl 


And you will see the difference in returns at once. It 
is the paper best patronized by the business community 
of that city, and that alone bespeaks its merit and 
influence. Give it a trial, and you will find it is the 








est in the Field 


. Daily, exceeding 25,000 
Sunday, “ 25,000 


L. V. ASHBAUGH, Business Manager. 


A. FRANK RICHARDSON, 


Tribune Building, New York, 
ae Chamber of Commerce, Chicago, 


Red Lion Court, Fleet Street, London. 
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"World 


TheLadies 


Represents the women— 


The real purchasers— 


in over 


400,000 HOMES. 


S. H. MOORE & CO., Publishers, « New York. 
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IN THE... 


“FIRST CLASS” 
~ a 


[From Printers’ Ink.] 





The only Sunday papers in what is termed the 
‘* first class,” composed of those only which furnished 
a statement for a full year showing over 75,000 copies 


each issue, are the following : 











San Francisco Examiner,. . . . . . . 75,930 
ee eee eee 
St. Louis Post-Dispatch,. . . . . . 80,355 
Elmira(N. Y.) Telegram, . . . . . . 102,242 
Philadelphia Item, . . . . . .. + «© 221,019 
Philadelphia Record, . . . . . . . «. 122,972 
STANDS THE 


Sunday Post-Dispateh 


If the Sunday Post-Dispatch were published 
in either Philadelphia or Boston, its circula- 
tion would be over 300,000 per day, due to 
the denser population in the 200 mile radius. 





























PRINTERS’ INK. 











An 

Editorial 
From 
Printers’ Ink. 








“The Grand Army of the 
Republic has 14 representative 
newspapers, with a combined 
circulation of 126,425 copies 
each issue. But of this entire 
amount the MWatzonal Tribune 
of Washington, is given 100,465 
copies each issue, and these 
figures are guaranteed.” 








Advertisers may draw their own 
conclusions as to where to invest 
their money to most advantage, 


ee ae 
ADDRESS FOR ESTIMATES, 
The National Tribune, 
— or— WASHINGTON, D. C. 
BYRON ANDREWS, 


Manager Branch Office, 
WORLD BLDG., NEW YORK CITY. 
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Too much 

















253 Broadway, 





Caution 


Cannot be exercised in 
selecting a suitable 
article for keeping 
baby’s skin clean and 
ee 


Most soaps are pos- 
itively injurious, all are 
dangerous. . ... 


UTELI 


Is the one perfect, safe, 
reliable cleanser. 


ut 
CUTELIX CO. 





New York. 
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TURNING ON ww * 
THE SEARCHLIGHT 


doesn’t show much here, but if you 
put a good, attractive card in those 
large—the largest known—racks in 
the carsofthe > >» > > > 


BROOKLYN “L” 


it will show people where and who 
you are and what you are doing. 


GEO. KISSAM & CO. 
253 BROADWAY, NEW YORK. 
35 SANDS ST., BROOKLYN. 


OVS SIU U VIDS GU 6 eB SUD IE SU HU Ue 
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TWIN DONKEYS— 


those in the illustration, 
and 

those who “‘ never read advertisements,” 
and 

those who ‘‘never advertise.”’ 











The men of affairs, brains, push 

and success don’t have long ears but 
long heads, and you'll 

see their announcements in our 


Street Cars 


everywhere. 


They get there. Don’t you want to? 


GEO. KISSAM & CO. 


253 Broadway, New York. 
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ole Country 





ONE MILLION FIVE HUNDRED 
THOUSAND CIRCULATION <x 


Advertisers desiring to reach every section of the United States, without 


investing a very large amount of money, will find the following a good list of 











papers : 
Montgomery Ala. Advertiser Weekly 
Phoenix Ariz eral Weekly 
Little Rock Ark Gazette Weekly 
San Francisco Cal. Examiner Weekly 
Denver Colo Times Weekly 
Hartford Conn Times Weekly 
Wilmington Del Gazette and State Journal Weekly 
Washington mC Post Weekly 
Jacksonville Fla. Times-Union Weekly 
Atlanta Ga. Constitution Weekl 
Boise City Idaho Statesman Semi-Weekly 
Chicago Ill. Inter-Ocean Weekly 
Indianapolis Ind. Sentinel Weekly 
Des Moines lowa Register Weekly 
Topeka Kan Capital Semi-Weekly 
Louisville Ky. Courier-Journal Weekly 
New Orleans’ La. Times-Democrat Weekly 
Lewiston Me. Journal Weekly 
Baltimore Md. American Weekly 
Springfield Mass. New England Homestead Weekly 
Detroit Mich Free Press Weekly 
St. Paul Minn Pioneer Press Weekly 
gg ge Miss Clarion-Ledger Weekly 
t. Louis Mo. Republic Weekly 

Helena Mont. Herald Weekly 
Omaha Neb. Bee Weekly 
Reno Nev. Gazette Weekly 
Concord N. H. Statesman Weekly 
Newark N. vF Sunday Call Weekly 
New York | & 4 World Weekly 
Raleigh N.C, Caucasian Weekly 
Fargo N. D. Forum Weekly 
Cincinnati Ohio Enquirer Weekly 
Guthrie Oklahoma State Capital Weekly 
Portland Ore. regonian Weekly 
Philadelphia Pa. Press Weekly 
Providence R. IL. — Weekly 
Charleston S. C. ews and Courier Weekly 
Huron S. D. Huronite Weekly 
Memphis Tenn. Commercial Appeal Weekly 
Galveston Texas News Weekly 
Salt Lake City Utah Tribune Semi-Weekly 
Burlington Vt. Free Press Weekly 
Richmond Va. Dispatch Weekly 
Seattle Wash. Post Intelligencer Weekly 
Wheeling W. Va. Register Weekly | 
Milwaukee Wis. Wisconsin Weekly 

| Cheyenne Wyo Sun-Leader Weekly | 





One Inch, one time, in above 48 papers, costs $141.93. 


A DEFINITE OFFER—For $140, net cash, we will insert a one-inch adver- 





tisement once in all of the above 48 papers, and give one insertion, without 
further charge, of the same advertisement in 175 country weeklies. 

If the advertisement is already appearing in any of the above named pub- 
ications we will substitute others of similar circulation and value. 


THE GEO. P. ROWELL ADVERTISING CO., 
To Spruce Street, New York. 





